6
L
2,
3
4,
b,
6.
11 M.B.A.
(Bickerstaffe, 1997)
Dartmouth (Amos Tuck School)
.. 1959
2
1:
(Hallenborg, 199)
M.B.A.
2539 100,000
400,000  (MBA. = 25

)

(MBA)

(MBA)

(MBA)

M.B.A.
Pennsylvania (Wharton School)
19

M.B.A.

M.B.A.

M.B.A.



2 1
( M.BA. 8§ )
M.BA.
MBA '
GMAT (Graduate Management Admission Test)
(Reference)
MBA. ( ) 2 L
36-60
( Semester)
M.B.A. 30
"Comprehensive
Examination" oo
6
300 (A=4)
Boston University
57 MBA.
“Generalist” ?

“Specialist’
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M.B.A. '

M.S.B. (Master of Science in Business) ~ M.SB.A. (Master of
Science in Business Administration)
30

M.BA.

M.B.A.
M.S.M. (Master of Science in Management) ~ U.C.LA(University of California at Los
Angles), M.SA. (Master of Science in Accounting) De Paul University, M.LM.
(Master of International Management) University of Denver, M.P.P.M. (Master of
Public and Private Management) ~Yale University
? Public Administration M.P.A.

M.B.A.
Program '
M.B.A7 MArch., MBA. [ M.s.w. (Social Work),
M.B.A. | M.s. in Broadcast Administration
Executive Program
30-45
MBA ' University of Chicago

« MB.A (Bickerstaffe, 1997)
MBA (R
MBA. 2 (Full-time 2 year)
2



M.BA.

M.B.A.

M.B.A.

M.B.A.

M.BA.

M.BA.

M.BA.

M.BA.

1 (Full-time 1 year)

13 (Part-time 1-3year)
(Executive)
5
(Modular)
(Modules)

/

(Consortium)

(Company)

(Distance-learning)
(Open University)

Modular

M.BA.

20



Full-time (2 years)
Academic

Expensive

Long career break
Excellent interaction

Time for reflection
Non-sponsored

Norm in USA

Part-time (1-3 years)

Hard to comhbine with work
Full degree

Sponsored and non-sponsored
Good interaction

Lacks internationalism
Modular

Sponsored

Project-based

Popular with companies
Some interaction

Some portability

Growing in Europe
(Unknown in USA)
Company

Sponsored

Popular with companies
Limited interaction

Not liked by top schools
Limited portability

Some growth in Europe (UK) and USA

MBA.

Full-time (1 year)

Extremely intensive

Shorter career break

Excellent interaction
Non-sponsored and sponsored
Norm in Europe

Executive

Sponsored

Experience required

Popular with companies

Some interaction with other companies
Growing in Europe and USA
Consortium

Sponsored

Popular with companies

Limited interaction

Not liked by top schools

Limited portability

Growing in Europe

(Unknown in USA)
Distance-learning
Non-sponsored and sponsored
No interaction

High drop-out rate

Good support from most schools

: Bickerstaffe, G. Which MBA?: A Critical Guide to the World's Best

Programmes 8thed. Great Britain : The University Press, Cambridge, 1997.
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(Hallenborg. 1996)

M.BA. ? 3
L (Descriptive Method)
(Lecture)
2. (Case Method)
3 7 (Theoretical Method)
«
3
M.B.A.
M.B.A. (Ranking)
M.BA. !
?
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1.2 M.BA
(Bickerstaffe, 1997) M.B.A. L
.. 1957 M.B.A.
MB.A.
M.B.A.
(Carnall, 1992) 2 / M.BA.
113 .. 2534
?MBA. 15 M.B.AL
MB.A.
M.B.A.
MBA. .. 1960
MBA. .. 1980
MBA.
L M.B.a A
M.B.A
MBA.
2. /

M.B.A.
/ M.B.A.
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3. MB.A.
2 16
Cranfleld School of Management  Henley Management College
I 1 University of Southemn Europe
Theseus Institute 10
MB.A
MB.A
European Institute of Business Administration(INSEAD)
10 A
4, EU (European Union)
(Single Market)
M.B.A.
M.B.A
European Institute of Business
Administration(INSEAD) ' International Institute of Management
DevelopmentsMD) London Business School

82 93 78

6. M.B.A.



13

M.B.A.
M.BA.I

M.B.A.

.. 1980

25

MB.A
(Hallenborg, 1996 : 26)

M.BA.
! M.B.A.
M.B.A.
MBA.  Asian Institute of Management
Singapore National University
M.B.A.
M.B.A. ?
) M.BA.
M.BA.

M.B.A. '
M.BA.

Melbourne Business School ~ Australian Graduate School of Management(AGSM)
University of New South Wales

M.B.AA

M.BA.



Aslan Institute of Management (AIM)
M.B.A.
M.B.A. ' j

M.BA.
National
University of Singapore ~ Hong Kong University of Science and Technology
M.BA.

(Hallenborg, 1996 :
26)
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21 (Strategies)
' (Certo and Peter, 1991)
(Wright et al., 1992)

(David, 1995) (Means)
(Long -Term Objectives)

2.2 (Hierarchy of Strategy)
(Wheelen, 2000: 12-13)
3

1 (Corporate strateqgy)
2. (Business strategy)

(Strategic Business Unit : SBU)

(Competitive strategy)

3 (1) @ &)
3 (Functional strategy)

)



3
L
2. (
M.B.A)
3.
77, ; NRENS
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2.3 (Competitive Strategies)

(Porter, 1980) (
3 1
L (Overall Cost Leadership)
(
2. (Differentiation)
$
3. (Focus)
2
A
/
J

J



2513

?

(Porter, 1980)

(Hofer, 1986)

?



5 ? (Competitive Forces)
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24 (Strategic  Planning) ' (Strategic
Management)

(Goodstein et ., 1993)
(Strategie Planning)

3
L (Where are you going?)
2 (What is the environment?)
3. (How do you get there?)

(Strategic Planning)
(Strategic Management)

! ( . 2539)
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5 1 1 [ ?
?
6I 1
1.
(Strategic  Planning) (Strategic
Management)
( ,
2537) (Strategic Planning)
(Strategic Management)
(2544 : 22)
A z o4l 6)
L
2
3
4,
6
""" PI ____________} e ———— }



3

(2542) (Strategic

Planning and Management) Bikas C.
Sanyal(1999)
L

11 Changes in Geopolitical Order
1.2 Societal Domain

1.3 Global Economics

14 Scientific & Technologies

21
2.2
2.3 '

31
3.2
1
2

~——

Self-Regulation

Block Grant

3) Accountability

4) Quality Assurance

3.3 2

~— ~— ~—



3

fw (Kotler and Murphy, 1981)
Strategic ~ Planning  for  Higher
Education

(Environment Analysis)
(Resource Analysis)
(Goal Formulation)
(Strategic Formulation)
(Organization Design)
(System Design)

2.9

' (Certo and Peter, 1991)
5 (17
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36

. Certo, Samuel c., and Peter, J. Paul, strategic Management : Concept

and Applications. New York : McGraw-Hill, 1991.



3

1 (Environment Analysis)
2 (Establishing Organizational Direction)
2 (Mission)
(Objective) ' !
3 (Strategic Formulation)
(Critical Question Analysis) (Swot
Analysis) BCG(Boston Consulting Group Growth-Share Matrix)
GE (General Electric's Multifactor Portfolio
Matrix)
4 (Strategic Implementation)
5 (Strategic Control)

(Kotlerand Murphy, 1981)

5
1
(Keller, 1983)
L
10
2.

21



3

2.2

2.3
24
2.5

(Strategic Thinking)

41 (Social)
4.2 (Technology)

43 (Economic)

4.4 (Political)

4 (Morris, 1987)
L (Monitoring)
2. (Forecasting)
3. (Goal
Setting)
4,
(Implementing)
5
6.



2 (Goal Formulation)
(Missions)
(Objectives)
3 (Strategy Formulation)
4 (Organization Design)
? 1
5 (System Design)
2.6 SWOT (SWOT Analysis)
SWOT
(Strength) (Weakness) (Opportunity) (Threat)
SWOT
SWOT
( . 2544)
SWOT Strength, Weakness, Opportunity — Threat



« 8

RIANTRIUSTTH SATWUIARANNITATTUIY

Wisi+§Na

(§RRIUNSTH)
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ASLYNUNNE

U walulag

(2542)
Swot

: 2X2




4

« 9 '
10
4 1
G (@) 10
10
Auquasea
2.
(Stability strategy)
(Growth  Strategies)
/
2 /
(Retrenchment  Strategies)
/ /

nm u ”ou n 1] n



/ /
! i
/
/
/
5 ! /
/
e 2 X 2
6. /
/
! 1
SWoT 3
 2544)
1 SWoT
2
SWOT

3. SWOT



(Courtland et. al, 1993)
SWOT

3 SWOT

(Internal Environment)
(Strengths) (Weaknesses)

(External Environment)
(Opportunities) (Threats)



(Salls, 1993) Swot

SWOoT  ?

(Internal Environment)

(External Environment)



3.

b (2532 133

4
(General Education) (Specialized Education)
(Exploratory Education)
(Enrichment Education)
o f
(Cross, 1975)

(Excellent)
( ) (Excellent with ideas)
? (Excellent with people)
(Excellent with things)
2

(Chickering and Gamson, 1987)

M.B.A.

45



46

L (Encourages student Faculty
Contact)

2. (Encourages Cooperation Among
Student)

3. (Encourages Active Learning)

4, (Gives Prompt Feedback)

) (Emphasizes Time On Task)

?
6. (Communicates High Expectations)
7 (Respects Diverse Talents

And Ways Of Learning)

« (2539: 209-210)
3



(2541 : 125- 161)

I'(Inquiry Mind)

4



(.. 2535-2538 )

34.3

[N
(=)

419

10

35

43

30

32,932
21,650

212



11
12

13

21
2.2

2.3

31

3.2

3.3
331
3.3.2

333
34

(Leadership)

49



50

1 f (2542 . 91-97)
$
20 2542
2542 ! X !
7 \
X
?
(Creative)
£ 1
(Creative)
(Donald Jacobs, 2000 : 22-24) Kellogg Graduate
School of Management Northwestern Kellogg

Business School Jacobs
(Culture)
(Specialization)

Securitization, Financial Model



(Opportunity (
2.

(Hansen, 1993: 67)
1)

(2519: 223-231)

ol



X]

M.B.A.

M.BA.

M.B.A.

M.BA.
M.B.A.

52



(Blaug, 1976)

Blaug (Actual  Income)
(Regression)
?
22
10
.
Blaug
58 Blaug

(2532) U

53



54

2531 2,386 2530
360
L 49,914
10,215
39,699
2
70,931 11,306
59,570
3 2530
54,317
11371 42,946
(2541)
34 -
904,463 1,089,469
236,368 362,034
1 2
1
20
12 o
1 2
348
204

1 20 13.9 154



40.1

24.6

20

20

20

55



% « «'«

(2540 H , 2540 : 83)
(Strategies) (Tactics) ?
(Connaisseurship)
(Connoisseurship)

(Conrad and Wilson, 1995)

(Advance Organizers)
1 ! I

()
( 12508 | 2540: 87)

56



57

? (Focus Group Discussion) ~ ? ?
? ? 7 U (Group
Process) 77 (Group Interaction) ?
(Group Dynamic” ?
? ?
( ? , 2535)
2 2
A9 ? 7
? ? ? fi
? 707 ? (2541)
2 9 2
? ? ?
279 2 2
?
29 2 ?
2 ? 2
2 29 2 2
? ?

(Moderator) ? "7
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vi
(Cogan. 1975: 135-139)
(Amstrong, 1995 : 45-60) M.B.A.
3
(Moser, 1995 : 36-43)
M.B.A. 123 4 (Job
Characteristics) (Program Size / Diversity)
(Student  Characteristics) (Advisor
characteristics)
( )
(Ainsworth,  1995:  175-187)
M.B.A. 212 M.B.A.

MBA.
(!



" (Cudd. 1995: 44-48) 63

263 ? MBA.
MBA.
(Simmering, 1995: 233-237)
920 M.B.A
(Mazany. 1995: 50-68)
(Outdoor Workshop)
M.B.A 2 (304 38 M.BA)

1

M.B.A.

(Verber, 1995) ‘



4, (Focus Group Discussion)

23

(Syrett, 1995: 24-33)

. .1995 Asian Business 4,000
MB.A.
MBA. ( 8 500 )
715
MB.A.



MBA
() 1 5( )

13 58

13 56

12 50

12 40

10 46

7 53

7 46

7 ¢

(m 3 30

2 18

14 a

. Syrett, Michel. "View From The Top : What Asia’s Business Leaders want from
MBAs." Journal of Asian Business. Vol.31 No.9(Sebtember 1995) : 24-33.



62

6 M.B.A.
1
() ()
17 48
14 59
10 40
9 51
8 52
7 37
7 36
5 40
4 38
( 1) 3 23
16 nla

. Syrett, Michel. "View From The Top : What Asia’s Business Leaders want from
MBAs.” Journal of Asian Business. Vol.31 No.9(Sebtember 1995) : 24-33.

M.BA.

(Weymes, 199: 103-113)
MB.A. 24 23
M.B.A.

M.B.A.
M.B.A.



63

(McGugan, 1996) M.BA
M.B.A.
MB.A.
? MBA
M.B.A. M.B.a Aw
M.B.A
MB.A.
33,000 /
5,000 .
MBA.
M.BA.

(Park, 1997) d !

15
2 @)
2)
(Bickerstaffe,1997)
MB.A. '
]
M.B.A
3T 13 9
40 37

39 M.B.A.



35

M.B.A.
M.B.A.

36 I7 16 10

32 41 ( 8

! M.B.A.

37 40 31 39
13 9 13 13
9 14 17 !
8 12 6
4 3 4 5
2 1 1
1 1 1 1
29 22 29 29

. Bickerstaffe, G. Which MBA? : A critical guide to the world’s best

programmes. 8thed. Great Britain : The University Press, Cambridge,
1997



8 MBA.
) ) )

36 35 32

MBA. 17 18 24
16 14 16

10 10 il

7 5 ¢

6 8 4

5 4 6

1 2 1

MBA 1 1 1

<l <l 1

41
10
20

— = O o =

<1

65

. Bickerstaffe, G. Which MBA? : A critical guide to the world's best programs.

8hed. Great Britain : The University Press, Cambridge, 1997.

MB.A.
MBA.

MBA.
MBA.

MBA.
MBA.

?MBA.



M.B.A.

(2523 145-150)

(2527 - )

658

66

M.B.A.

M.BA.



(2534)

2

6

6/

56



1,119

(2537)

M.B.A.

944

(2538: 31-32)
MBA

84.36

68



69

M.BA. '

(2540) "
2550"
2550

(2541: 96-101)
(MBA)
(Survey Research)
M.B.A. 54



(2543 : 109)
M.B.A.
Regular Program
80,000 - 150,000
200,000 - 400,000
3,000 - 3,500

Executive-M.B.A. Young-M.B.A.(

30

M.BA.

M.B.A.

48

)
300,000 - 600,000

9

10



1
M.B.A.

2525 (MBA. ) 46,000
2537 (Y-MBA) 210,000
(EX-MBA) 345,500
2515 (MS) 114,000
(MBA ) 171,000
2528 (EX-MBA) 265,000
2534 (MBA. ) 70,000
3 120,000

()
(Y-MBA) 160,000
(EX-MBA) 350,000
(INTER-MBA) 690,000
2535 (MBA) 100,000
2536 (EX-MBA) 290,000
2536 (INTER-EX-MBA) 390,000
2538 (EX-MBA) 250, 0
2542 (INTER-M.BA) 250,000
(MBA. ) 35,0
(MBA. ) 56,0
(Y-MBA) 120 0
120 0
(EX-MBA) 325 0
2542 (MBA. ) 80,0
(MBA. ) 240 0
(MBA. ) 240, 0
(MBA) 81,150
2528 (MBA. ) 230 0
(MBA. ) 230 0
(INTER-MBA. ) 230,000
2535 (MBA. ) 160,000



2540 (MBA. ) 133,850
2528 (MBA. ) 160,000
2536 (M.B.A. ) 248.100
2536 (EX-M.B.A) 306,300
2530 (MB.A. ) 222,000
2537 (EX-M.B.A) 330,000
2530 (MB.A. ) 130,000
2533 (MBA. ) 200,000
2538 (MB.A. ) 200,000
2539 (M.BA. ) 220,000
2530 (M.B.A. ) 150,000
2521 (INTER-M.B.A. ) 211,800
(INTER-M.B.A. ) 211,800
2539 (INTER-M.B.A. . of Exeter) 780,000
2531 (MBA. ) 230,000
2542 (INTER-M.B.A) 506,000
2532 (MB.A. ) 180,000
2540 (MB.A. ) 180,000
2541 (INTER-M.BA) 450,000
2543 (INTER-M.B.A) 470, 0
2509 (M.BA. ) 60,000
(Y-MB.A) 250, 0
(EX-M.BA) 350,000
2526 (INTER-M.B.A. ) 670, 0
2527 (MM) 829, 0
(INTER-M.B.A. )
( 2543) M.B.A.

, 2543,
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