


(2540) ¢ " (Lifestyle)
(Taste)

Assuei (1995) ¢ "
(Activities)
(Interest)® (Opinion”

Reynold and Darden (Jame F. Eagle, 1993)

Plummer (1974) (Activities)
(Interests) (Opinions)



The AIO Framework

(Activities) (Interests) (Opinions)
!
Mitchell (1083) (Value)
(Lifestyle)
. 1
? " (We are what we believe, what we dream and what we value)
(Values and Lifestyles) ~ VALS 4 9
1 (Need - Driven Groups)

(Survivor lifestyle)

(Sustained lifestyle)

2 f (Outer - Directed Groups)

(Belonger lifestyle)
(Emulator lifestyle)

(Achiever lifestyle)



3. (Inner - Directed Groups)
a - Am - me
lifestyle)
(Experiential lifestyle)
(Societally Conscious lifestyle)
4, * (Combined Quter - and Inner - Directed Group)
(Integrated lifestyle)
Need - Driven Quter - Directed
L Survior 3. Belonger
2. Sustained 4. Emulator
B, Achiever
9. Intergrated 6.1- am - Me

1. Experiential
8. Societally Conscious
Combined Quter - Inner Directed Inner - Directed
21 (Values and Lifestyles) ~ VALS ~ Mitchell

Reimer (1995: 124-135) 4



Reimer

5 Reimer

1 Culture Orientation
( 1

2. Social Orientation

3. Entertainment Orientation Culture Orientation

4. Home and Family Orientation

5. Sport and Qutaoor Orientation

Reimer
Entertainment Orientation



Home and Family
Orientation 1
| AIOS
]
Plammer ] ,
!Il
2
“ ” *'Adolescence”
" Adolescere™ \
3 ( , 2529)
1 (Early Adolescence) -5 )
i
2 (Micdle Adolescence) ~ 15- 18
3 (Late Adolescence) 18- 21

1 (Change in Size)



3 (Formal operation)
(Scientific thinking) (Analyxation)
(Criticism) (Systematic thinking)

(Hurlock 1974
, 2536: 25-21)

1 (Social Interest)

12

2 (Personal Interests)
21



22

23

24

25

26

21

31

32

(Recreation Interests)

U



33

34

13

people, but ask what people do with media)

perspective)

(

(Herzog, 1944)

Lazarsfeld  Stantun (1949)
1948

534 %)

(Uses and Gratification Theory)

(Ask not what media do to
(Functional
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(Katz, Blumer and
Gurevitch. 1974)

1 ' (Active)

o) J

Katz, E, M Gurevitch, and H Hass. (1973)

3 “Classification of Media - Related Needs”
1 Mode
11 ( )
12 ( )
13 ( )

2. Connection
21
22 ( )
2.3
24



3 Referent

31

32 I
33

34

35 |
36 !

S
&
(Gratification)

1 Qe Nl
2. Afedne N
3 Ineyane N

:h

e Nig

3

v
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12

13
14
15

21
2.2
2.3
24

31
3.2
33
34
35
36

41
42
43

18

(2531 110 - 112)
McQuail
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(1974)
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A. A. Burger (1991, 86 - 91)
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16.
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19

2.

21,

2.

23,

2,
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Jame Lull (1982) (Social Uses
0f Media)
1
2.
3
4
1
5
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12
13
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15
16
17
18
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22

31
32
33

41

51
52
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(2541)
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10

(2526)

(253)

2535

[

26



(2539)

Ronald J. Compesi (1980)

R SCR RSN

Jame Lull (1985)

!

27



AWIAINTAUUUIINYIA
CHuLALoNGKORN UNIVERSITY

28



	บทที่ 2 แนวคิด ทฤษฎี และงานวิจัยที่เกี่ยวข้อง
	2.1 แนวคิดเรื่องรูปแบบการดำเนินชีวิต
	2.2 แนวคิดเกี่ยวกับวัยรุ่น
	2.3 แนวคิดและทฤษฎีการใช้ประโยชน์และความพึงพอใจ
	2.4 งานวิจัยที่เกี่ยวข้อง


