1
2.
3.
4,
)
6.
L
Rogers
(
3 (
1 Interactivity
to-Face  Communication)
Comference
2. Individaulize/Demassified

‘ " (Massified)

" Rogers

)

2541+ 122-124)

(Face-

E-mail  Computer-
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3. Asynchronous Nature of New Communication
(asynchronize)

hardware

McQuail (2000)

4 n n f)
L (Interpersonal Communication Media)
( ) (
)
2. (Interactive Play Media)

Virtual Reality v

(Interactivity) " *

3. (Information Search Media)
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4, (Collective Participatory Media)
(World Wide Web) WAW  Web
Hypertext  Multimedia
(Location Site Address)
(Provider) Server
(Web Site)
Non-linear
Hypertext
Server Server

Server
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One-to-Many, One-to-One  Many-to-One

, Many-to-
Many
Kaye and Medoff (1999)
(Audience)
(Time)
(Synchronous)
(Asynchronous)
Asynchronous

Synchronous  Asynchronous
(News Group) Asynchronous
(Virtual Conference)

Synchronous



(Display and Distribution)

(Display) (
)
(Distribution)
(Distance)
/
Levinson (1999) McLuhan '

" (McLuhan (1964 : 32)
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Content)
L
2.
Media)
3.

*

Medium of Media)

McLuhan

Kant

McLuhan

McLuhan
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(The User As

(One-way Electronic

(the
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(Convergence) ‘
! " (Pavlik, 1996 : 132)
One-to-One medium () One-to-Many
(Discussion Group and Listserv) Many-to-One ( ) Many-to-
Many ( )

(space and time)
(free-flowing)
bandwidth
bandwidth

bandwidth
bandwidth

(Electronic  Mail:  E-mail)
(Internet Phone)



8«'I,\ ke «§’|T§Qiow
yna’rmua,,-  enaa
2
m n (Nbdla)
Rafaeli's (1988
, 2540 :27) (Interactive Media Theory)
(Face-to-Face
Communication)

L (E-mail)



ICQ

IRC

(Telnet)

(File Transfer Protocol : FTP)

(Chat Room)

(Archieve)

(Gopher)

(World Wide Web: WWW)
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10.

11.

Tele-shopping

(Wide Area Information Service: WAIS)

Listserv
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Magazine
Online
Hoffman & Novak (1995)
(Information Pull)
(Information
Push)
(Fragmentation)
(Diversity) (Heterogenization)

(Information on Demand)

(Space and Time)



(World Wide Web: WWW)

Hoffman & Novak (1995)

2
Destination Sites
Destination Site 3
L (Online storefront)
2.
Site)
3. (Content)

31 Fee-based content

3.2 Sponsored content

3.3 Searchable database

25

(Internet  Presence
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Web Traffic Control Sites

3
L ! (Mall)
2. Incentive Site
3. (Search Agent)
(Portal Site)
(Search Agent)
Lake (1998) (Portal Site)
5 1) 2)
3) (Reference Tools) 4)
9) ( )

Megasite All-In-One Web Supersite
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www.yahoo.com,www.excite.com, www.infoseek.com

' (Variety Web Site)"

McQuail ( , 2538 : 33)


http://www.excite.com
http://www.infoseek.com

(Socialization)

values)

(Information)

(Correlation)

(Socializing)

(Consensus)

(Continuity)

(Entertainment)

(Mobilization)
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(Commonaility of



Bloom

(Socialization)

Socialization

' (Socialization)

Selznick (1964: 86)

"

Mercer and Merton “

Brembeck

. 2541: 9)

| 2541:163)

29



1

(2541)

(2541)

(2540)

(process)

30



(1977)

2

(Formal)

(Informal)

4

(Discipline)

Bloom

3

Selznick



Attitude)

(Aspiration)

(Skills)

32

(Cultural values)

(Social Role and Supporting



- 2541)

(Social Value)

(Social Knowledge)

(Social Skill)

(Social Norm)

(Social Role)

3



(Social Behaviour)

(Social Agent)

34



X'IA'SG <69, G0
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(Stereotype)

(2533)

(Primary source of information)

36
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3



(Quan titative Research)

Barelson

', Budd, Thorp

Donohew

(Context)

(Qualitative Research)

320

Barelson
(@ systematic technique)
" Krippendorff

()

38



Krippendorff (1986)

(Unobtrusive)
(Message)

McMillan  (2000)
19

Holsti

39
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1. /
Holsti
2.
(1) Offline
Source
(update) 2)

Online Source
(Search Engine)

3

(broadcast)



4. $ (Reliability)

( Holsti, Scott's Pi )

(download)

(disk space)

McMillan

(Unit of Analysis) Kerlinger
5 Berelson
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L (Words) ,
(Word-compound)
(Symbol) (Term)
2. (Theme)
3. (Character)
4, (Item)
5. (Space and Time)
(Unit of Enumeration)
L (Space)

B.s.u. (Basic Space Unit)

2. (Appearance)

(Unit Symbol)
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3.

(Frequency)

(Intensity)

(Scale)
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b,
Ha and James (1998) “Interactivity Reexamined: A Baseline
Analysis of Early Business Web Sites" ‘ (Interactivity)'
5 1) (Playfulness) 2) (Choice)
3) 4) (Information Collection) ~ 5)

(Reciprocal Communication)

110
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Esrock and Leichty (1999) “Corporate World Wide Web Pages:
Serving the News Media And other Publics”

1 100

Chan-Olmsted and Park (2000) “From On-Air to Online World:
Examining The Content and Structures of Broadcast TV Stations' Web Sites'

300
(Personalization)
McMillan (2000) “The Microscope and The Moving Target: The
Challenge of Applying Content Analysis to the World Wide Web"

19

(Theme)



Martin V. Olsen (1998)
lts Users'

350

Message, Personal Message, ICQ

(2538)

E-mall

47

“How the Internet Impacts the Lives of

(Face-to-face communication)
Instant



Web

(2539)

(2539)

(2539)
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World Wide



(2540)

(2540) "

(2541) "

(2541)

webmaster
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(2537)

(2541)

(2541)
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