(Qualitative Research) (Content Analysis)
(Quantitative)
(Qualitative)
(E-mail)
(Pager)
(
)
(Community Site) (Entertainment Sites)
(Purposive - Sampling)
4
L www.mweb.co.th ( )
2. Www.pop.co.th
3. Www.siam2you.com
4. www.yumyai.com '


http://www.mweb.co.th
http://www.pop.co.th
http://www.siam2you.com
http://www.yumyai.com

L
2.
M-Web Siam2you YumYai
“TOP 10 Web sites in Thailand in the year 2000"
Mthai.com Pop 1 Top 10

Nation's Thailand Web Awards 2000"
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“The
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- 28

(surfing)
(printer)

2544

(Item)

(Unit of Analysis)

(save)
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2.
(Appearance)

(Coding Sheet)

(Unit of Emuneration)

(2541) "
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*
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(Validity)
20
(Reliability)
Holsti
R = 3(C 13
C1+C2+Cs
R
(C 123 = 3
Cl+c2+c3 =
0.75
3
18 2 3 )
R = 3(18)
60
= 09

0.75
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= X 100

12

Ha and
James (1998) “Interactivity Reexamined: A Baseline Analysis of Early Business Web
Sites" (Interactivity) 5
1) (Playfulness) 2) (Choice) 3)
(Connectedness) 4) (Information  Collection) 5)
(Reciprocal Communication) (Interactivity)



4
(Description)
5

(Description)
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