6.1

1 (Product Planning) 2.
(Identify customer need) 3. (Establish Target Specification)
4, (Idea Generation) 5. (Idea
Screening & Selection) 6. (Application design and process
design) 7. (Develop Prototype) -

(Function Testing and Consumer Response Survey)

1 (Product Planning): STP
Marketing (Segmentation/ Targeting/ Positioning)
. (Segmentation)

- (Geographic):



(Tester)

Simulator

Cronbach’s alpha

131

(Demographic)®

15,000

(Behavioral):

(Targeting)

[

0.87

(Positioning) :

Shiseido

20-45

143

Make up

(Identify customer need) :

(Realiability)

84



144

131

1,000-2,000

3 (Establish Target Specification) :

131
13

Quality Function Deployment (QFD)

20.5
17.3

14.3
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4 (Idea Generation)

(In-depth interview)

Lead users

Function Diagram Value Engineering
. 1
. 1
. 3 1
. 3
. 3

1x1x 3x3x3 =27

5 (Idea Screening & Selection)
Pugh
Matrix Weight Sum
Method ' 11

(Touchscreen)
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6 (Application design and process

design)

7 (Develop prototype) :

Adobe Flash CS5 Flash Develop

2

11 Flash Develop script

12 Adobe

Flash CS 5

1.3 Facial feature detection
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2. User interface :

8 (Function Testing

and Consumer Response Survey) :

(Questionnaire

Assessment)

6-1



3,4 * 1
84
1
|
34 1
' )
|
|
1
4.09
2,34 |
24.8
- Function diagram Value Engineering
34 | 21

81



34

34

34

46

Detection

2
Facial Feature

A1



VMA

6.2

6.3

20%

7,325,000
(NPV)
(IRR)
(Template)

Pantone

91.42%

150

5

25,304,571.92
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- Adobe Flash CS 5 Flash Develop

Open

Source

Tester

Make-up Artist
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