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The purpose of this research are 1) to study the attitude of college students toward the 
advertisements released in regular cinema and the ones in cinema with THX system, 2) to study  
the correlation among the advertising retention advertising sequence, and the SRD system, and

3) the cinema preference and viewing habit among the college students .

The researcher has used both qualitative and quantitative data gathering methods. 
The former focused on the in-depth interview with ten media agents and another 10 marketing 
agents while the 650 questionnaires were used as an operationalization for the latter. Percentage 
and frequency was utilized to interpret the data.

The results are as follows:

1) Most of the college students have neutral attitude toward the advertising in cinema.

2) Most o f the college students are uncertain to indicate a distinct difference or 
sim ilarity between the same advertisement shown in regular cinema or the one in 
cinema with THX system.

3) Most of the college students cannot recall the cinema commercials except the one 
that was released before the royal anthem. Therefore, the advertising sequence 
does have some impact on the advertising retention. However, the study has found 
no relation between the advertising with SRD system and the audiences’ recall.

4) The college students prefer action movies. Traveling convenience is found to be 
the most important factor affecting the place decision and most of them will go to a 
theater once or twice a month.
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