(Globalization)

(Free Trade)

(Traditional Trade)

(Modern Trade)

( , 2551)
2552 1.77
20 (GDP) (* .
...” 2552)

¢ " 2542)

2551)

( , 2544; Berman & Evans, 2006)



(Modern Trade Retail)

2552 5 30
(GDP) (* . ...," 2552)
(Modern Retail store) 2548-2550
54 ( , 2550, “ ..., 2550)
(2551, “ ...," 2551)
2551 7,031
2550 6,191 840
25
2004-2009 (Datamonitor, 2005, as cited in Carpenter, 2008)
(Big ©) (Tesco Lotus) (Carrefour)
( , 2545) (Tops)
(Home Fresh Mart)
(
, 2542)
( [ ] )
(Minimart)
(Convenience store) (Mall or Supermarket)
( , 2538
2541)
40 33

(*2009 Consumer Shopping Intentions Study,” 2009)



, 2551, . ,51...,” 2551)

(Gilbert, 1999)

( , 2546)

(Self-service)

(McNair & May, 1978,

as cited in Chen & Green, 2009)

2006-2007 20

(Kenhoma, 2009)

Nielsen Media Research (2551, “cebooT ;" 2552)
2551
2550
( 4)
( 3.3) ( 4.02) (
3.87) ( 5.19)
9.73
42.26
2550 81
2548 2548-2550

(“Airport



Link LCD,” 2552)

(“MACO ., 2550)
¢
...," 2550; Grewal & Levy, 2007)

( , 2544)

Home Fresh Mart Gourmet Market
“End Cap TV’
2 3 (3D & 2D Digital Screens)
(“Absolute impact: Total mall total media," 2009)
30-40

(Grewal & Levy, 2007; Kollat & Willett, 1967;

Ogilvy-Action, 2008, as cited in Burke, 2009)

(Grewal & Levy, 2007; Kollat & Willett, 1967)

(Tendai & Crispen, 2009) 2008

(GMA/

Deloitte, 2008, as cited Burke, 2009)

(Dukes & Lui, 2008)

(Modern Retail store)



55

400

(Supermarket)

>l « il ivjtnni

(Modern Retail store)
(Discount Store)

6

. . 2553

18-



(Supermarket)

(Self-service)

(Modern Retail store)

(Discount Store)

2)

3)



1 (Modern

Retail Store)
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