(Quantitative Research)

(Survey Research Method) (Single Cross-sectional Design)
(Questionnaire) (Close-ended

Questions) (Open-ended Questions)

(Self Administration)
18-55
18-55
. . 2552 3,352,385
( , 2552)
Yamane (1973, , 2537)
95% 5%
= N
1+ N(e)2
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- 3,352.385
1+3,352,385 (0.05)2
= 399,99

400

(Multi-stage Sampling)
(Probability Sampling)

(Non-probability Sampling)

1 (Purposive Sampling)

2 12 ( : , 2549)

(Compact City)
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2)

1 3)
4)
5)
6)
2 (Simple Random Sampling)
3 50%
6 1
2)
3)
1 ;
15
8
50% 3
3 (Purposive sampling)
18-55

400
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(Cash and Carry) (Supermarket)
(Department Store) (Convenience store) (Mini Mart)
(Discount Store) (Category Killer)
(Specialty Store)
31 (Modern

Retail Stores) 2546-2551
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3.1: (Modern Retail Stores)
. 2549-2551
% %
2549 2550 2551

49-50 50-51

1. 498 619 24.30 734 18.58
. (Tesco Lotus) 292 404 38.36 465 15.10
(Hypermarket) 57 59 3.51 75 27.12

(Value) 18 20 11.11 28 40.00

B 54 54 0.00 69 27.78
(Big-C) 49 49 0.00 57 16.33
(Leader Price) 5 5 0.00 12 140.00

- (Carrefour) 23 28 21.74 28 0.00
2. 29 40 37.93 21 2.50
- (Macro) 29 40 37.93 41 2.50
3. 4,364 5,070 16.18 5,726 12.94
- ' (7-Eleven) 3,622 4,230 16.79 4,717 11.51
N (Family Mart) 542 542 0.00 689 27.12
i (Express) 200 298 49.00 320 7.38
4. 130 147 13.08 194 31.97
B (Tops) 92 101 9.78 117 0.00
- (Talad Lotus) 19 27 42.11 42 55.56
- 8 8 0.00 9 12.50

(Home Fresh Mart & Groumet Market)

_ (Food land) 11 11 0.00 11 0.00
- (villa Market) n.a. - : 15
5. 45 45 0.00 47 4.44
_ (Central) 18 18 0.00 18 0.00
- " (Robinson) 19 19 0.00 20 5.26
_ (The Mall) 8 8 0.00 9 12.50
6.
381 751 97.11 874 16.38
5,436 6,661 22.53 7.574 13.71
(2550, Instore Media Return: D).
10 2552, http:/mww.ohmmag.com/index.php?option= com _
content&view=category&layout= blog&id=346&Itemid=22);
1. (2552). 3 2553, http://Amww.okretails.com/th/retaiLnews.php?
id=424; . (2551). 3

2553, http://doopa.wordpress.com/2008/10/27/regulation-6/


http://www.ohmmag.com/index.php?option=
http://www.okretails.com/th/retaiLnews.php
http://doopa.wordpress.com/2008/10/27/regulation-6/
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(Discount Store)
(Convenience store) (Supermarket)

( [ 1 ..

(Questionnaire)
(Self-administered Questionnaire)
(Open-ended Questions) (Close-ended
Questions) 2
(Screening Questionnaire)

(Main Questionnaire)

1 (Screening

questionnaire)

18-55 2

2. (Main questionnaire)
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19

Beatty Ferrell
(1998) Carpenter Moore (2006)

(Multiple choices)

1
- 5
- 4-5
- 2-3
- 1
-2-3

2
- 3
- 2-3
- 12
- 30-59



(2549)
- 10.00 . O
- 10.00-13.00
- 13.01-16.00 .
-16.01-19.00
- 19.01-22.00

- 22.00

Worthington (2001)

- Smart Purse

(2549)
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- 3,001

- 2,001-3,000
- 1,001-2,000
- 501-1,000

- 100-500

- 100

POPAI/Du Pont

(1977, as cited in Abratt & Goodey, 1990); POPAI (1995, as cited in Shimp, 2007)

(2548)
D -
3
6 19
- , / (
1-3)
( 459

D ( 68

( 9-11)

( 12-14)
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(  15-19)
Carpenter Moore (2006);
Skallerud, Korneliussen Olson (2009); Thelen Woodside (1997); Teller,
Reutterer Schnedlitz (2008); Solgaard & Hansen (2003); Sinha Banerjee (2004);
Hansen & Deutscher (1977-1978); McDonald (1991); Lumpkin, Greenberg &
Goldstucker (1985) Baltas Papastathopoulou (2003)

5 (Five-pointed Likert Scale)

cr %

10 22

Gunter (2000) Kent (1994)
Grocery Manufacturers Association (GMA), Booz & Co &
SheSpeaks (2009); Medina (2006); IRl (2008); Zell (2009); Absolute impact: Total mall

total media (2009) Sorensen (2009)

4.1
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- /
- /
5
(Five-pointed Likert Scale)
1 2 3 4 5
5 (Five-pointed Likert Scale)

4.2
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Spot Reward Card, Cub Card

(Five-pointed Likert Scale)
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1 2 3 4 5
5 (Five-pointed Likert Scale)
1 2 3 4 5

(Content Validity)

(Pre-test)
20
(Reliability)

(Reliability) (Internal
Consistency) Cronbach
(Cronbach’s Coefficient Alpha) ( , 2537)

a = k 1- Vi



a =
k =
Vi =
vt =
. . 2553
(Editing) (Coding)
SPSS (Statistical Package for the
Social Sciences) for Windows
1 (Descriptive Statistics)
(Frequency), (Percentage), (Means)
(Standard Deviation)
2. (Inferential Statistics)
T-test Paired Sample t-test Independent
Sample t-test, (One-way ANOVA)
Post-hoc Analysis LSD 0.05,

162

(Pearson’s Product Moment Correlation Coefficient)

0.05
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