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The objective of this research is to study the roles of mass and persona) media in cultural
adaptation as well as the pattern of intercuitural communication of foreign AFS students during their stay

in Thailand.

The findings of the research reveal the roles of mass media in cultural adaptation as
follows. 1) being a main source of broad information about Thailand, Thai cultures and domestic and
foreign up-to-date events 2) being an instrument of communicating and establishing relationship
between students and their host family in Thailand before departing from their home countries and
between the students and their own families during their stay in Thailand 3) helping with
students’anxiety 4) releasing the students tension 5) entertaining and 6) being utilized to spend free

time.

Personal media also plays roles in the students’s cultural adaptation by 1) being a source
of information, especially those concerning daily life and personal interests. 2) being a source for the

students to leam Thai language 3) being consultants and 4) being a consolation.

The patterns of intercuitural communication during their stay in Thailand, based on
purposes of communication, can be summerized in 4 patterns. 1) To communicate for information-
seeking, newspaper, books, internet and television were used diferrently depending on types of
information being searched. Personal media used in this pattern included Thai and foreign people.
2) To communicate for relaxing and entertaining oneself, television and printed media were principally
used, followed by internet and radio. The same 2 groups of personal media were utilized as well.
3) To socialize with Thai people, it was found that personal factors affecting communication were
characteristics, attitude and ethnocentricism. 4) To communicate with the students’ families in their
home countries, internet was found playing important channel due to its easily accessibility and its

function as a two-way communication channel.
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