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The purposes of this research were to study transit advertising business, 
consumers’exposure and attitude towards transit advertising. This study was a qualitative and 
quantitative research. In the qualitative part, the transit advertising licensors were interviewed. In 
the quantitative part, questionairs were used to collect data from 400 Bangkokians eged 16-50 
years. Frequency, percentage, means, Pearson’s Product Moment Correlation were used to analyze 
data through SPSS Windows.

The results are as follow :
1. Each transit advertising in Bangkok has different characteristics to reach different 

target groups.
2. Consumers’ exposure to transit advertising was at the medium level.
3. Consumers’exposure to public bus advertising was highest, followed by public airbus, 

microbus, tuk tuk, taxi, BTS sky train and train advertising.
4. Consumes’ attitude towards transit advertising was neutral.
5. Consumers had more positive attitude towards BTS sky train advertising and public 

airbus advertising than other transit advertising.
6. Positive significant correlation between transit advertising exposure and attitude 

towards transit advertising was found.
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