(Theories

Petty  Cacioppo,1986)

Willy
I

175

(Retrospection)

Cari Hovland

BryantJ.

Hovland

Zillmann D,1994)

Persuasion)

speech

Rice  Willy (
Rice
5 point scale

(Source credibity)
(



McGuire (

(Channel)

Output

Decision

AAAAAA

(Yieloing)

Pet

off MR, 1973)

(Source)  (Message) (Recipient)

(Input)

(Output) ( 21 )

Communication Inputs

Source Message Recipient Channel Context

McGuire



(Cognition response  thery)

(Cognitive response)

(Johnston D.D., 1986 2539)
McGuire
Pety ~ Cacioppo Elaboration - Likelihood
Mocel HM (Petty  Cacioppo, 1986h)
(Yieloing)
2 2
(Central route) (Peripheral route)
(Central route) (Peripheral route)
(High in"likelihood to elaborate)
(Attitude schema)
(Cognitive response)
(Central route)
/
(Low in likelihood to elaborate)
(Simple cue)

(Source - crediility)



! (Peripheral route)

Petty ER. (Shavitt . Brock T.C. 1994)

Petty
) ( )

(Strong - argument)

0 1
Petty



(Postulate)

HM (Assumption)
(Postulate)
1 (Postulate I) : (Seeking Correctness)
Y% , " (Festinger, 1950)

Festinger (1954)
(Theary of social comparison)

2 (Postulate 1I)
(Variation elaboration) 1

{ A
(Individual factor)
(Situational factor)

(High in likelihood to
elaborate)

Elaborate



? 2
(Objective manner) 21 [ ?
| ?
2 (Bias manner) ?
? (Cacioppo ~ Petty, 1984a
Petty  Cacioppo, 1986h)
? / ?

(CF. McGuire, 1969 Pety  Cacioppo,
1986h ) Miller (1976) 4

/
(Low in likelinood to elaborate)
?
|| 7o
(Likelihood to elaborate)
( TR ?
(Central route)
?
(Cue)
(Validity of message)

? (Self-perception theory) (Bem, 1972
Petty  Cacioppo )



12

(Balance theory) (Heider, 1946 ; Insko, 1984 Petty  Cacioppo)
(Attribution theory) (Kelly, 1967 ; Eagly Wood, & Chaiken, 1978 Petty
Cacioppo )

/

3 (Postulate IIl) : (Objective elaboration)

1) (Distraction)

Petty, Well  Brock (1976) ( Brock  Shavitt,
19%4)

21



7 —

Attitude 5 |-

Weak Arguments

Unfavorable

=F
0
Low Medium
Distraction
21
21
|
2) (Message repitition)
| |
Cacioppo Petty (1980a)
! 5 8-14
1
3) (Need for Cognition)

Cacioppo Petty (1982) Cacioppo, Petty Morris (1983) (
1993) !

13

Perloff,



Perloff, 1993)

(relax)

(recall)

Cacioppo, Petty Morris (1983) (

cognition scale) 2.2

2.2 ?

Gl WO N
22 L = =2 =2

[=2)

2.2

14

(Structure)

(Cohen, Scotland ~ Wolfe, 1995 P.291

Brock

(enjoy)
Perloff (1993)

Shavitt,1994)

(Need for

? 7 Point Scale



Favorable
o) Lo Strong Arguments

Attitude

4—W

l ¥z
Unfavorable T

Low High
Need for Cognition

2.2

(High in need for cognition)

(Low in need for cognition)

4) (Personal Relevance)

Petty Cacioppo (1979) (

Petty Priester,1994)

(Strong argument)

(Weak argument)

(Strong  weak argument)

15



Faaede
Strong Arguments
7 ——
Attitude 5 -
.
Weak Arguments
Wacdle 1 [—
=F
0
Low High
Personal Relevance
2.3
4 (Postulate M) : (Subjective elaboration)
(Schema)
(Prior knowledge)

ELM Petty Cacioppo 24

16



Persuasive Communication

Motivated to Process?

Personal Relevance; need for cognition;
personal responsibility; etc.

Yes
4

Ability to Process?

Distraction; repetition; prior knowledge;
message comprehensibility; etc.

T

Yes
A\ 4

Nature of Gognitive Processing:
(Initial attitude, argument quality, etc.)

Unfavorable
thoughts

Neutral or
neutral

Favorable

thoughts

predominate | predominate | predominate

No

Peripheral Attitude Shift

Attitude is relatively temporary,

susceptible, and unpredictive of behavior |

+

Yes

|

Peripheral Cue Present?

Positive/ negative affect; attractive/ expert

sources ; number of arguments; etc.

Cognitive Structure Change:

Are new cognitions adopted and

Retain or Regain
Initial Attitude

—»

stored in memory? Are different
responses made more salient than
previously?

y (Favorable) y Utaaade)
Central Central
Positive Negative
Attitude Attitude
Change Change

Attitude is relatively enduring,
resistant and predictive of behavior

2.4

No-
—NO

Elaboration Likelihood Model

17
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/

1
2.
3. b
4.

(Motivation to process)

(Personal relevance)
Petty Cacioppo (1979) ( Petty Priester,
1994) /
( ) (
)
‘ ( )
( )

Petty Cacioppo
(High personal

relevance)



(Distraction) (Mood)

(Central route)

HM
(Argument quality)

Petty  Cacioppo)
(Snyder &DeBono, 1985

(Empirical manner) ~ Petty  Cacioppo

(Wezk)
(Compelling)

19

(Subjective)
(Kaiz, 1960

Petty  Cacioppo )

BEM
(Strong)
1
(Specious)
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(Believability) (Comprehensibility)
(Complexity) (Familiarity)

(Peripheral route)

HM |

(Personal relevance)

3 (Involvement) " (Argument quality)
(Source crecibility) - Petty, Cacioppo, & Goldman (1981) ( Petty
Cacioppo) 3
() #
( ) 10 ( )

(Princeton)



(25%)

HM

ELM
Petty

? a)

Cacioppo



1)

(Motivation to process)
)

(Aoility to process)

2.3

22

(Central route)
(Peripheral route)

7 point scale 23



(nerceive) ,

3 (nerceive)

(Interaction)
25
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Petty  Cacioppo

Likelinood Moce
)

Petty  Cacioppo

HM
(Motivation o process)

HM  Petty  Cacioppo

Pty Cacioppo

25

Elaboration

(Motivation to make right decision)



(cue) .

ELM

2.6

1

2)

3

ELM

26



Persuasive Communication

Peripheral Attitude Shift |«
7
Yes
|
Motivation to Make Right i ; R
Decision (base on Involvement) - Seopiis] Che Presenl.
No
A 4
Retain Initial Attitude
Yes
I f ;
! 1
! s o3 \
; Alslitytapopess] . Reliable Peripheral Cue |
| l —»!Besides Elaboration Present? | |
: Y_los ] :
--------- e B s i S Ve
Motivation to process \\ v

\ Dash line means

4 cue selection
Nature of Gognitive Processing:
(Initia] Attitude, Argument Quality, etc.)

Thought Predominate

Favorable | Unfavorable Neutral

Cognitive Structure Change:
Are new cognitions adopted and
stored in memory? Are different

responses made more salient than

previously?
[ l

Yes Yes
y (Favorable) ) 4 (Unfavorable)

Central Positive Central Negative
Attitude Change Attitude Change

2.6
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