(WWW) "

11
12
13

14 ‘Toronto”
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11

Toffler (1980) 3
(The Third Wave)

1 8,000 ,
. 1750



Mass Production

(Mass Culture)

(Power Shift)

Toffler (1990)

(Interactive)

(Mobility)

.. 1750

.. 1950

Telecomputer

. 1950

17
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(Convertibility)

" (Connectivity)

(Ubiguity)

(Globalization)

(Techno-Sphere)
(Info-Sphere)
L.H.Harm 5 (Harm, 1980
, 2536)
(Pre-Conversation Order) 4 .. 500,000
(Conversation Order) 500,00 . 3,000

(Literacy Order) 3,000 . .. 1870



4, (Mass Media Order) . 1870 .. 1970

(Feed Back” ,

b, (New Communication Order)
1970 .. 2020
(Interactive Communication) (Participation)

Information Society

(Homo  Economics)
Information)

19

(Homo



1.2

Hiltz

(Hiltz, 1978
(Substitution)
(Add-on)
(Expansion)
3

LAN (Local Area Network)

(Tapscott, 1996)

12539)

20



WAN (Wide Area Network)
LAN
WAN

(Internet)

2 (New Media)

(Multimedia)

P11 Jutiuffni

Jvn [ci

LAN
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(Interactive) (Two-way Communication)

Tapscott (1996)
(Network Intelligent)

Tapscott
iV
L ! (Knowledge)

2. (Digitization)
(Bit) Binary Digit
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(E-Mail) Multimedia Mail

3. (Virtualization)

(Virtual Reality)
Virtual Market

Virtual Village
4, (Molecularization)
(Demassified
Media) (Mass Customize)
5. (Integration and
Internetworking) (Networked Economy)

(Network of networks”
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(Disintermediation)
1. (Convergence)
(New media)
1 2.
| (Content)
10% (GDP) 19%
8. (Innovation)

1995
500 Nathan Mythrvald



10.

11.

12

(Mass Customize)

(prosumption”

(Immediately)

(Globalization)

(Discordance)

25
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Tapscott

13

(Internet) Interconnecting Network

(Network of network)

(Information Superhighway)

World Wide Web (WWW)

(2539)
, World Wide Web
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(Hypertext)!#

Netscape, Internet Explorer
# #

World Wide Web
(Multimedia) #

WEB Site

Donna L. Hoffman, Thomas P. Novae and Patrali Chatterjee, (1995)

Commercial Scenarios for the Web  Opportunities and Challenges World wide
Web # #
(Multifaced)
(Interpersonal)
(Mass Communication) (Interactive)
#
#
#
Hoffman

(Information Pull)
(Information Push)
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(User)
Hypertext
(Information on
Demand)
(Interactivity)
Hoffman World

Wide Web (New Model of Marketing Communication for the Web)

®)

Content F

C | Content Medium Content ‘—®

|

C Content

€

2 World Wide Web
(New Model of Marketing Communication for the Web)

2 (Content)
(F=Firm) Web pate
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(CConsumer) (Audience)n

(Medium) World Wide Web
World Wide
Web Web page (Medium)
(Content) Web page
World Wide Web
World Wide Web
Web page

World Wide Web ~ Syrysko (1995)
' World Wide Web (From Web-offset to Cyberspace A
look at Traditional Media on the Web) (Move)
World Wide Web
World Wide Web
Reuters, CNN

Syrysko
World Wide Web
2
, Multimedia
Interactive

World Wide Web



Webpage

Interactive

Interactive Multimedia

30



31

“Toronto” (Communication

Technology Determinism) ( , 2541)
2
(A) COM ARVRITS SOCIAL -Society level
TECH adrmanszny | CHANGE -Institutional level
-Individual level
(B) SOCIAL fMua COM -Invention
CHANGE adrmanszny TECH -Use\Application
3

(A)

Technology Determinism

(Prime Mover)

Denis McQuial

(McQuial, 1994
L
2

| 2500)



3
4
’ (Time) (Space)
H.Innis Toranto
Innis

of communication)

Innis
(Structure of power)

(Public discourse)
(Empire)

(Bureaucracy)
“ " (Nation)
(Individualism)

32

(Modes

(Diaoque)
(Political authority)
(Written)
(tradition)



(Space)

(Marginal)

Innis

McLuhan
Innis

Innis

Innis

(Elte) (

) (Block)

Toronto
, McLuhan
McLuhan

(Media)
(Extension of. experience)

3



(Space)

(Space) (Real time)

" (How we experience)
' " (Content) )

McLuhan

E.Rogers Soft Technology Determinism

E.Rogers

Rogers

Rogers

Interactivity

Communication)

[ E-mail, Computer

34

(Time)

McLuhan

" (What we Experience)

McLuhan
" (Form/Media)
: (Medium is the message)

-conference

(Face-to-Face



Individualize/Demassified

“ " (Massified)

(Pay per view)

Asynchronous nature of news communication

(Asynchronizc)

Rogers 3

1Ae>3724

3
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1.2

1.3

1.4

2.1

2.2

2.3

(Organization Theory)

36



3

McQuail (1987)

4 The media organization in a field of social forces

Events plus
constant information

and cultural supply

Competitors Legal /
news political
Information control
Economic  agencies Management - Technical Social and
Pressures  Advertisers | Media 7 | Other political
Owners professional social Pressure
nions institutions

Distribution channels
Audience

interest / demand

Denis McQuail 2

(Management)

(Technology) (Media Professional)
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1.2

1 2538)

(Integration)

(Horizontal Integration)

(Merger)

(Vertical Integration)

(Diversification)

(Take over)

3



(Principles)

(Interrelation)

| 2507)

(Means)

(Targets)

(Ended Result)

(Methods)

(Cycle)

39

(Purpose)
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3.2

(Means)

(Tactics)

(Resources)

(Fundamental Factors)

(Environmental Factors)

(Strategies)

40



Herbert A. Simon
(Simon

L

12539

(Intelligence Activity)

(Design Activity)

(Choice Activity)

4



(News Elements)

(Immediacy)

(Proximity or Nearness)

(Prominence)

(Consequence)

(Human Interest)

(Headline)

12537)

42



2. (Leads)

S5W’s H Who What Where When Why

(Inverted Pyramid)

1
Wide Web”

Web

(2539) “
World Wide Web

World Wide Web
)

How

43

World Wide Web
World Wide Web

World Wide

“World
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World Wide Web

World Wide Web

(2539) !

(2540)
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