2

11

12

2541

2540

(IMF)

30 2541
(Content Analysis)

(Purposive Sampling)

(Popular Newspaper)
(Quality Newspaper)

(Business Newspaper)

1

2540

(Deemar)

30

2540



(Content Analysis) 9

(Letter of Intent) 1
2541 5
1 1 2540 30
2 1 2540 3l
3 g 2541 3l
4 1 2541 30
5 1 2541 30
1
2541 1 3

Chawalit Panyalakshana Sanan Padmadin

30

2540
2540
2541
2541
2541

2540

Asian Mass Communication Research and Information Centre, Singapore, 1984
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(Content Analysis)
L
3 (Positive) (Negative)
(Neutral)
2. 1
5
1$ (UnitofAnalysis)

L (Theme) Thematic Content
Analysis

2. ltem

3. (Unit of Enumeration)

2

31 (Frequency)

3.2 (Space)



(Coding Sheet)

(IMF) 9

(IMF) 9

(Validity)

Holsti2

(IMF)

 Ole RHolst, Content Analysis for Social Sciences and
Publishing Co., 1969, Page 143

ol

(Reliabilty)

(Validity)
(Coding Sheet)

Mass: Addison - Westley
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2. (Reliability)
( ) 2
Simple Random Sampling 20
2
Holsti
o= AQ
C, +C2+ 3
c,48
C,+ G+ O
0.75
(Reliability) 983A789418

(Reliabilty)

(Holsti)
0.75

20

R = 1) = 08
40



2
R = 2(17) = 0.85
40
1 2
R = 2(16) = 0.8
40
1 2
R = 3(16) = 0.8
60
0.75
ia
Theme Analysis
Interval Scale
Weight 5 (Expert)
(Expertness)
(Agreement Among Opinion) (Interpret)

(code)

(-2, -1, 0, +1, +2)
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+1

(W eight)

(W eight)

(Weight)

(W eight)

+1
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(Weight)
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