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(Denis Mcquail, 1994:191)

The Media Organization in its Context

Economics pressures

Competitors

News/Information
Advertisers
Owners

Unions

Event plus constant information
and culture supply

! Social and political
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Technical
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control
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Distribution channels
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Programming

Production

Television Programming

Programmer

Program
Program Producer



FWIANTUANNIINY I8
GChuLALoNGKORN UNIVERSITY



FWIANTUANNIINY I8
GChuLALoNGKORN UNIVERSITY



FWIANTUANNIINY I8
GChuLALoNGKORN UNIVERSITY



Program

Edward Stasheff

(Message)

(Communication)

Rudy Bretz (

(Serials)
(Situation Comedy)

(Western)

(Detective Dramas)



(Anthology Series)

(Dramatic Special)

(News Programs)
(Discussion Programs)
(Panels, Games, Quizzes, Contests)
(Woman's Programs)
(Children's Programs)
(Teen-age Programs)
(Education Programs)
Pr (Information Programs)
(Religious Programs)
(Variety and Musical Programs)
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(Serial)

"Tempo"

(Programmer)

(Producer)



(Production Director)

(Script Writer)

(Floor Manager)

(Moderator) (Master of

Ceremony) (Talent)

(Art Director)
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( Investigating an Idea)
(Objective)
(Target Audience)
(Content Analysis)

(Script Writing)

(Preparation)

dr



(Studio-Finish Programming Approach)
(Editing approach)



(Production
Director”



Edward A Warren (

(know your audience)

(know your product)



. (know your competition)

(know your budgets)

(know your staff)

(know your community)

(know your management)

(know yourself)



Edwin T. Van Lynne . Gross (1994)
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Hard News

Soft News

Alan Landshurg ( Van and Gross 1994:110)
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(Showmanship)
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