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gimmick

series

(Dancing)

3



Fantasy

" (Inspiration)



(narrator)



3

(Semiology)
(Theme & Plot)
2
(Denotative)
(Connotative) (Social code)
(Ideological code)
L. (Basic Concepts)
11 /
1
(i) (Romance)
() (Power)
(i) (Competition)
(iv) (Success)
(v) (Friendship)
(vi) (inspiration)
(vii) (Family)



1
() Power
1.
2. y
3. y
4 y
5. y
6. '
1. y
8. y
9.
10. y
11,
8
1 1
3
1
(Patriarchy)

Competition

—_— = = = =<

1 theme

1 2537)

Friendship ~ Family Success

y

(Masculinity)

Romance

Inspiration

40



(Andrew

(Connotation)

41

Strickland, 982)

(Denotation)



11

1.2

11

(Denotative meaning)

(Connotatlve meaning)

2532)

)



(Product-oriented)

11



L 2540)

Theme
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, 2537)

+



(Shared meaning)

(patriarchy)
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" (Transfer Meaning)
(Jones ,1984)



(self actualization)

L 2541)

L 2537)
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" (Marry in haste and repent at leisure)
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(Plot)

(Plot)

8, 2523)
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2.2
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Fantasia

55

Close up
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3.1

Swish-pan

1 ITh

L 2541)

(Social code)

(Social Code)

58

(ideological code)
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59
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(Jones, 1984)

(Two-shot) 1
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(Enjoy)

1 2538)



(Life style)

" . L 2537)

" (Never trust a friend who deserts at a pinch)

1 2539) 1
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o (2532)

Target group 200
( 130)
Class
3-400 Classy



(Magic)w

1 2537)
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3.2

11

Theme

(ldeological Code)

1-7, 2530)

11
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3 Individual context, Interpersonal context ocial
context

INDIVIDUAL CONTEXT

~N o — o



INTERPERSONAL CONTEXT

(close friendship)

69



SOCIAL CONTEXT

2.
(Camaradarle)



91
10.
3 Individual Context .Interpersonal
Context ocial Context ?
2
(1) Individual Context
I
( )
2

(Non-interaction)

(2) Interpersonal context
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(Tricia S.Jones, 1984)

( 1 2537)

(3) Social context

( 1 2520)
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