2540

(in-depth interview)

(survey research)

335

400

(key informants)
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g A W N R

SPSS for Window V.6.0

(Pearson’s Product Moment Coefficiency  Correlation)

2537

200

(AIT)

%



Thailand

800 Internet

) E-Mail

Home Page

? ?

Chatting

Home Page

Web Site

e-mail

(descriptive analysis)

400
15-16 32.25
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0.05

E-mail
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0.05

0.05

0.05
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4,
? 113
WWW IRC Talk
Read Hadley
1 1
? Caral A. Hert

15-16

0.05

0.05
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( Specific Experience )

Katz

30

800

stotland

200
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e-malil

P<.05

r=0.9
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Rogers

e - mall
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Chat

(CA)

Chat

Chat

Web Site
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