Real Time Weekend

2541
ISBN 974-639-467-3



COMPETITIVE STRATEGY OF THE BANGKOK POST AND THE NATION
VIA REAL TIME AND WEEKEND MAGAZINE AND
THE USES AND GRATIFICATION OF THEIR READERS

Miss. Prairaya Tuntiwong

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Arts in Journalism
Department of Journalism
Graduate School
Chulalongkorn University
Academic Year 1998
ISBN 974-639-467-3



Real Time Weekend

(

Q-tSm~>/[*-1

(

IIIIIIIIIIIII TM“I’“.
(



be L (VP (i M VALV rU I e < (stee
1 ! ,! 1I ! 1 : 1
Real Timeua Weekend
(COMPETITIVE STRATEGY OF THE BANGKOK POST AND THE
NATION VIA REAL TIME AND WEEKEND MAGAZINE AND THE USES AND

GRATIFICATION OF THEIR READERS) . Lo ,
117 | ISBN 974-639-467-3

Real Time Weekend

Red Time Weekend ' Real
Time 1 "

Weekend

(Consumer Orientation)

Red Time
Weekend

Red Time
Weekend Weekend

Red Time Weekend



S0 VUMMMV vt ILeMSME e e BRI

 £,3971082628 < MAJOR JOURNALISM
~ COMPETITIVE STRATEGY OF THE BANGKOK POST AND THE NATION

VIA REAL TIME AND WEEKEND MAGAZINE AND THE USES AND
GRATIFICATION OF THEIR READERS. THESIS ADVISOR:
ASSO. PROF. DARUNEE HIRUNRUK, Ph. D. 117 pp. ISBN 974-639-467-3

The purpose of the research is to study the competitive strategy of the magazines
inserted in The Bangkok Post and The Nation, the reader’s uses and gratification and relationships
between marketing strategy and reader’s uses and gratification.

The result of the research found that the two magazines in The Bangkok Post and The
Nation, namely Real Time and Weekend have different strategies. The reason why The Bangkok
Post submitted Real Time Magazine is to keep their old group reader, as keeping Market share.
But The Nation submitted Weekend Magazine to contribute their new reader, as increasing market
share. However, the similarity of the strategy is to satisfy needs of the reader mostly, as Consumer
Orientation concept. In part of Advertising revenue, it’s a relevant factor of the reader’satisfaction.

The result of the reader’s uses nationality and monthly revenue have different effects to
Red Time reader’s uses. In part of Weekend Magazine : nationality, age, educational background
and monthly revenue have*different effects to Weekend reader’s uses. The result of the reader’s
gratification towards content and format career has different effect to Real Time reader’s
gratification. In part of Weekend Magazine nationality has different effect to Weekend reader’s
gratification. Furthermore, marketing strategy of The Bangkok Post and The Nation submitted Red
Time and Weekend magazine could satisfy reader’s needs very well.
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