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Real Time/Weekend ( Outlook/Focus)

2. Real Time/Weekend . '
. (Promotion) (Product) '
3. Real Time Weekend
4 ( )
5.
*6.
*

1. A



Paftv -Advertisement

5.1 Doyou always read the advertisements in ... ?
I No - Real Time - Yes
No - Weekend - Yes

5.2 Are you interested in buying products or services advertised

from where ?
Real Time Weekend
i Entertainment Complex:Theatre,
Opera, Fun park
Touristplace : Museum, Palace,
Fitness, Gym
Department Store
Shop : CD, Video, Books

Restaurant
Hotel, Resort 0
0 0 th B TS i -
How do you think these advertisements benefityou ?
Real Time Weekend
i A lot 0
Useful

Rarely useful
. Notuseful atall _
5,4 How do you feel aboutadvertisement close to the column
concerned ?
Real Time
You like ithecause...
It's OK for you because..
T Youdon'tlike it DECAUSE s,
Weekend
A YOU HKE it DECAUSE v
It's OK for you because..
You don'tlike itbecause

Part VI - Your advice

Doyou have any advice for Real Time, Weekend ?
Anything you would like to be improved ?
Real Time Weekend

.......................................... [SSUING D ate vvvvrvvrrssssvrnsssrrinns
.......................................... Number of Pages. ..
...................................... (0111 £

(A A Thank you so much for your kind assistance.

Petchburil3 rd., Payatai

Rajthevee, Bangkok 10400

No.
Questionnaire

Clarification

Related to the topic of “Competitive strate%/ofthe
Bangkok Postand The Nation via Real Timeand Weekend
Magazines andthe Usesand Gratifications of Their
Readerd', this questionnaire isan importantpartof the
thesisfora Master's Degree in Journalism, Faculty of
Communication Arts, Chulalongkorn University. Iwould
appreciate it ifyou could reply and send it back to me
within 12 August98.Thank you in advance for your kind
co-operation.

The questions are divided into 6 parts as follow :

Parti - General Information of samples

Partll - Reading behaviour ofsamples

Partin - Expectation & utilization from reading
Real Time, Weekend

PartlV - Satisfaction from reading Real Time,
Weekend

PartV - Advertising in Real Time, Weekend

PartVl - Advice

Parti - General information

(Please mark X infrontofyouranswer)

1.1 Sex I Male I Female
1.2 Areyouthai 1 VYes 1 No
13 Age yrsold

1.4 Education
Certificate/equivalent
Bachelor's Degree
Master's Degree

Doctorate
1.5 Occupation
n Governmentofficer d Entrepeuneur
State Enterprise officer 0 Retired/
Company employee Housewife
Student 1 Others
16
1 30,001-40,000 Bht.
10,001-20,000 Bht. 1 40,001-50,000 Bht.
20,001-30,000 Bht. 1 >50,000 Bht.

Part |l - Reading behaviour

2.1 Which magazine inserted in Bangkok Post,The Nation
every Friday doyou normally read ?
Real Time I Weekend 1 Both



x Suggeshon : Ifyouread Real Time, please mark X the boson

Wleft butifyouread Weekend, please mark X on the rightside.
course, if you read both, please reply on both sides *

2.7 How often do you read it/them per month ?

Real Time Weekend
0 Rarely 0
0 Sometimes 0
. Often
For how Iong do you read it/them each time ?
Real Tim Weekend
0 <10 minutes 0
i 10-20 minutes 0
0 20-30 minutes 0
0 31-40 minutes 0
0 >40 minutes i
How long have you been readmg itthem ?
Real Time Weekend
0 < 3months 0
0 3-6 months
0 6-12 months 0
0 1-2 years 0
0 >2years [
How do you read .
Real Time Weekend
0 The whole magazine i
0 Only Listings 0
$Whatson this week
Bestofthe week)
0 Some Columns 0
Se S T — )
0 ustthe cover story 0
Others 0
(eg ----------------------------------------- )
When do you read ..
Real Time Weekend
0 Fri-Sat-Sun 0
0 Weekends & nextworking days [
hefore recewmg anew one.
0 Collecting forreading later 0
0 Others (.0 .mmveerersssnnn ) 0

How can you obtain ... from ?

Real Time Weekend
Subscription newspaper 0
by yourself
From your office

0 From public Flace 0
such as hotel, hospital, etc.

0 (01111 TE 31 (3 F— ) 0

0
0
0
0
Ifyes, which do they read ?
0
0
0
0
0

2.8 Do any members of your family read ...?

Real Time Weekend
No I

Yes -Your children I
Yes - Yoursister/brGther
Yes -Your relative [

Cover story /Weekly program (Listing)
Various articles

Cinema /Music / Entertainment

Travel up-country / aboard

Others (8.0 emerererremssssssssmnesssenenn )

2.9 Please choose the columns you like mostto leastfrom

1-10 respectively.

Real Time (Bangkok Post) Weekend (The Nation)

..... 1. What's on thisweek ....1 Bestof the week
(Events, TV, Radio (Events, Television)
Art, Shopping)

..... 2. Cover story / articles 2. Main story

..... 3. Cinema /Film Review 3. Movies Review / Profile
Outtakes Cinema/Theatre

..... 4. Music / CD Review b Music

..... 5. Why wine / Eating Out/
Round up/Cook Time ....5. Dining

6. Fithess .. 6. Weekend Highlight
(Cover Story)
7.Quiz L. 7. Around the country
...... 8. Home & Living .5 Comics
...... 9. Beauty / Nutrition ..y Crosswords/

...10. Paperbacks
..11. Netscope ..10. WildThing/
..12. Dave Barry Down butnotout
SN T O { - € SO 11. Others

Today's Horoscope

2.10 Doyourealueanychangesm N,

No - Real Time - Yes
No - Weekend - Yes

Ifves.following the changes in contents and layouto f...
from early 1998, are you still interested in reading them? Why?

NO = REAI TIM € coovvevereeescssiiri s ssssssssnssniens
No - Weekend
YES = REAl TIM € .irirrseenseeessssssssssssssssssssssssssssssssssssssssss
YES - WEEKENG oo

Partin - Utilization

3.1 Hﬁlwdoyoule rn or use the info, from r admg
Y, TS

ReaIT|me Weekend
- Entertainment News ... ...
Update In-outof Thailand
-Having info, on recreation ... ...
activities during weekend
-Having info, fordecision ..
makings on purchasing
things, services
- Learning abouttrend, social .. ..
value & public opinion of
weekend livings
- Learning abouthow to make ... ..
yourfamily's weekend more
valuable e g new place for
travelling
-Having topictotalk ... ...
among friends
- Being your friend ...
-Relaxing from work ... ...
-Spending time usefully ... ...
-Flaving fun & challenge in game ... ..
-Improving your English skill ... ..
-0thers (8.9 )i e

Part IV - Satisfaction
How s?resﬁed are y%wnh their contents and image ?

AR

Real Time Weekend

Contents

-News & info, update ... ..
- Effective info. ...

- Data creditabilty ... ..
- Initiativity/Creativity ... ..
-Enjoyability .. .
[mage

- Practical size .. L
- Attractive layout & color ... ...
-Qualified materials ... ...
- Attractive pictures inside .. ..
-Appropriate page No. ... ...



.. 2541

.. 2515
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