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The objective  o f th is research is to study the fo rm a t 1 o b je c tiv e s  1 process and  the 

e ffectiveness o f p roduct p lacem ent in TV. dram a. The research is qua lita tive  in natu re  using depth 

in te rv iew  with TV. dram a producers 1 advertisers, and /o r advertis ing  people ; and focus  group 

d iscuss ion  o f m ale  and fem ale  highschool students.

The research resu lts are :

1. The fo rm a t o f p roduct p lacem ent in TV.dram a includes : 1) V isua l on ly  fo rm a t which 

portrays the p roduct used by the actor/actress o r used as props 1 product dem onstra tion  1 and 

product pack-shot ; 2 ) A udio and visual fo rm at which not only show  the product but a lso m ention  

abou t the brand and its benefits.

2. The process o f the product p lacem ent involves related parties as TV. dram a 

producers, advertisers , and /o r advertis ing agencies. Reasons fo r using product p lacem en t are 

econom ic recession , the necessity  o f having product as props 1 and product advertis ing  as source 

o f incom e. M eanw hile  an advertiser's  ob jective is to  create brand aw areness 1 to  enhance brand 

recall and to bu ild  brand im age. P roduct p lacem ent process starts from  TV. dram a p roduce r 

review ing script and considering  if the product p lacem ent is appropria te  1 then 1 propose to  the 

advertise rs or advertis ing  agencies. If they agree w ith the proposal 1 both parties w ou ld  d iscuss 

abou t term s and conditions. A fte r that, TV. producer w ould present the scene 1 w hich the product 

can be put on d isp lay  1 to the advertisers o r advertis ing agencies. The last step is tha t the dram a is 

on a ir as scheduled.

3. The effectiveness o f the product p lacem ent : the num ber o f sam ples w ho are  aware 

o f the product p lacem ent and those who are not is not different. M ost o f them  th ink tha t p roduct 

p lacem ent is ano the r kind o f sponsorship and have positive attitudes tow ards it. H ow ever 1 the 

p lacem ent shou ld  be appropria te ly m anaged. Only a few  sam ples feel tha t they  are fo rced to  see 

the product p lacem ent. However, the product p lacem ent does not a ffect the purchasing behav io r o f 

m ost sam ples.
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