(Information Age)
(Communication Process) (Sender)
(Message) (Channel) (Receiver)

(Feedback”

(Consumer)

(Marketing Communications)

( , 2541 : 23) (Brand Loyalty)
(Advertising) (Publicity and Public Relations)
(Personal Selling) (Sales Promotion)
(Direct Marketing) ( , 2538 : 199 - 200)
Harold
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11 Lasswell
Who ? Says what ? which To whom ? With what
channel ? effect ?
Communicator Message Medium Receiver Effect
!
/ I-
?.
12537 : 30.
/

Integrated Marketing Communications

IMC

( , 2542

131)

(Brand Contact Point)

(Impact)



(Brand

Contact)

(Product Placement) (Mass Media)

(Traditional Media)

(Horizontal)

(Product)

(Stanton, Etzel and Walker,
1994 : 211)

( , 2531 :197)
(Meaning)

(Product Placement)

( 1
2542 187) (Sales Promoation)



Product Placement

1963
James Bond Dr.No 1You only live twice 1Diamonds are forever License to
Kill James Bond Aston-Martin
E.T. : The Extra - Terrestrial Steven Speilberg
Hershey's Reese’s Pieces
(Berkowitz 1Kerin 1Hartley and Rudelius, 1997 : 495)
70 % 800
(Belch and Belch, 1995 : 445) 1983 Ray-Ban
Tom Cruise Risky Business
3 1986 Ray-Ban

Tom Cruise Top Gun

C70 The Saint
1 United Airline
Home Alone 1 Apple
, Tom Cruise Mission : Impossible

BMW 750 iL James Bond : Tomorrow Never Dies

(Products as supporting actors)

(Audio-Visual Medial
(2540:173)
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( , 2536  10)
(Economic Commodity)
( ,1765) ( :
2536:11)
( )
(Sponsor) ( , 2536 : 11)

(TV.Commercial)



(Perception)

(Barter)

(Relationship)

1 24)



4 Wheels Drive

(Brand
Relationship) ( , 2542 : 1)

2536 : 95)

(Reference Group)

(Packaging)

(Silent Salesperson) ( , 2541 : 136)

(Remind)



(Product Placement)

3l 7 . 2542
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