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■ ทาe purpose of this research is to study the cost of Chulalongkom students' consumption ๙ media in 1998. The 
analysis covers subjects in 4 fields. It also separates male and female subjects. The sample size is 400 students. This research 
employs the complete package of computer which is SPSS+

The result show that mobile phone is the most costly in media consumption of Chulalongkom students. The most 
of their time is spent with television.

The comparison of students in 4 fields and on gender difference yields of 5 Hypothesis as following:
1. A one week comparison of students in 4 fields indicates that the use Internet differ เท expenses.
2. A one week comparison of students' comparison divided gender factor also yields differences in result. It has been 

discovered that students also spend money mostly on mobile phone call.
3. The comparison of time spending within a week of students in 4 fields indicates that most students spend their time 

watching television and listening to radio.
4. A one week comparison of time being spent on media by male and female students found the difference in spending time 

for watching television.
5. An indifference curve is a line showing various combinations of two media that yields a constant level of satisfaction.

เท addition, the result of the study reveals that: เท consumer society of Chulalongkom students what is consumed 
is not the object itself, but the system itself. They consumed by signifying system of which the commodity is one kind of differential 
term. It is a condition of semiosis engendered by the students of commodity relation as they consume the code.
So it is obvious that consumer society of Chulalongkom students surrounds itself with sign of abundance.
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