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The objectives of this survey research were to investigate the characters of moral 

behavior - in perception, in direct experience, according to subjective norm and in term of intention - 

attitudes toward moral behavior, media exposure and relationships among these factors. The 413 

subjects were randomized from Bangkok adolescents who are at the age between 15-24 year old. 

The data was collected by questionnaires and analyzed by SPSS statistical package to obtain 

percentage, mean, Two Way ANOVA, Scheffe and Pearson Product Moment Correlation coefficient at 

significance level of .05 and .01

The results of the research could be summed up as follows :

1. Mass media exposure and interpersonal channel exposure behavior do not 

correlate at significant level of .05

2. Those persons expose to variety of channels source of moral behavior and variety 

of frequency of exposure does not significantly differ among each other.

3. Attitude toward moral behavior among 3 group of adolescents which had different 

level of variety of channels does not significantly differ.

4. Media exposure and moral behavior do not significantly correlate.

5. Moral behavior from subjective norm among 3 groups of adolescents which had 

difference level of interpersonal channel exposure does not significantly correlate.

6. Moral behavior from intention significantly correlates with moral behavior from

perception.

7. Moral behavior from direct experience significantly correlates with moral behavior 

from intention.

8. Moral behavior from personal belief in reference'group significantly correlates with 

moral behavior from intention.
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