(Ideological Hegemony Theory)

second Sex)

2535 : 1)

(Simone de Beauborer)

2541

mn



Feminist

Feminist

(2526 :27) Feminist

Feminist

Feminist Approach

System Approach

(Sexual Division of Labour)



(Gender Consciousness)

(Reproduction)
(Productive activities)
62 ( 1 2521)

12
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(Sexism)
( ' 2533 : 25)

4
1 25)
(Androcentricity)
(Quergenraligation)

(Gender Insensitivity)

(Double Standard)

Charles RWright, 1070 ( 2531 a6



L (to Inform)

(Facts)
2. (to give opinion)
3 (to entertain)
4. (to advertise)

Public  Institution)

(Duane Pradley, 1979 : 18-25 . 2540 : 22)
L. (to'provide information)
2.

guidance to explain the meaning of the news)

3. (to provide entertainment)

4. (to serve the public)

14

(Quasi

(to offer



123)

(to stay in business)

(Frank w.Rucher, 1968
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(2531 : 721-727)

IS S L B N S L S =

(Cosmopolitan- Oriented)
1.

Paul F.Lazarofeld and Robert K Merton, 1979



L1973

© 100)

(The agenda setting function

17

, 2528 :764) 2
' (Adversary Model)

(Exchange Model)

(McBride , 1980)

Weber Knies Bucher (

of mass media)
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McCombs and Shaw, 1072 ( , 2534)
1
/ /
Cippman and Park 1922 ( ; )

Maxwell E.McCombs & Donald L.Shaw The Agenda Setting Function
of Mass Media (1972)

(Cippman  .1992) (
2540 - 40) -'



Beeker, 1982
L.
2.

1 5.

Westley MacLean
(Channel Role)

12533
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(Lee B.

" (Gate keeper )



(gate Keeper)

N-1, 21 3. 4
N21. 31

Ni, 4

(Gate Keeper)

Kurt Lewin, 1947

David Mamming White

. .1950

20

Lewin, K 1947)




White

(Quantitative
(Qualitative Research)

(objective)

n
(What &How Much)
Structuralism Semiology
1

) "Text"

Connotative

Research)

2

(Empirical Sociology)

Denotative
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(
! 1 1
Bernard Bereison (1952)
(Manifest Content)
1971 (
1 I t
Kerlinger (1973)
2 (systematic)
(objective) (quantitative)
Glassgow Media Group (1977, 1980)
|
(Representation)

Walizer and Wienir (1978)

Krippendorf (1980)



3
subjective interpretation
Frank Jefkins (1982)
Patricia M Anderson and Leonard G.Rubin (1986)
Daniel J.Boorstin (1973)
(Pseudo-Events)
Boorstin
1 (An image is synthetic)
1

2 (An image is believable)

2
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3 I (An image i passive)

4, (An image is vivid and Concrete®

) (An image is simplified)

6. | (An image

IS ambiguous)

I (Private” (Public)t
(Private Image) (Public Image)
. (2527)
(Subjective  Knowledge) 1

(Objective  Knowledge)

Objective Knowledge Subjective
knowledge Dr.Claude Robinsin and Dr.Walter Barlow (1959)

Objective  Knowledge
subjective  knowledge
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Kenneth E Boulding (1969)
(Subjective Knowledge)

(Appearance)
(perception) (interpreted  Sensation)

(Process of imagery)

Boulding 4
1 (Perceptual Component)
(Cues)
2 (Affective Component) ,
3 (Cognitive Component)
(Attribute)
4 (Conative  Component)
4
Boulding
5



" (Fact)

(dynamic of image)

1 39)

|
(appearance)

(Outline)

fl

2



2538-2531

(2538)

(2597)

(2533)

(2535)
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. .2531

(2534)

(2540)

(2539)

(Myth)
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(2539)
1
1
(.
) (. )
2538 28
MARIA BRADEN Women Politicians And The Media
APTRICIA O’BRIEN (1996) MARIA BRADEN
The Ladies Auxiliary is Alive and Well BRADEN

0’BRIEN
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DORIS A GRABER (1997) MARIA BRADEN
20

(Sterotypes)

DORIS A GRABER

(Report’s gender beases)

SMITH KB. (1997) WHEN ALLS FAIR : SIGNS OF
PARITY IN MEDIA COVERAGE OF FEMALE CANDIDATES
T
(gender-based Patterns)

MAKKAI T. HAYES BC (1996) Polities and the mass media : The
differential impact of genderns
1990
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