(Multi Level Marketing) "

8 (2540-2544)

( 2538- 2539)



118,375

2.08
0.13 0.30

8,706

25,898

1,724
79,671
17,802

1,046

100,243

1,375 1.16
240
362,744
1.07
2,420,365
1 0.06
851 1.07
410 240
2 0.19
1,264 1.27

. 2539)



(Top-Down)

(Demand Reduction)

(Relapsing Reduction)

2
. 253 . 2531
6,694 9,860
26,276 24,103
410 700
3,057 4,502
1 9

36,448 39,174

. 2536-2538

. 2538

12.627
23,552
1,680
6,618
51

44528



)
(Bottom-Up

(2539)

>



) B

(TDRI)

(2523)

(Communication

Skill) (Life Skill)
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