( 2530:7)

(Obstinate Audience)

( , 2528 165)

(Information Seeking Behavior)

(Uses and Gratification)



(Charles E. Osgood, 1974:38 ) ‘

Rogers (1976)

Schramm (1973 )

(2538)



(Process)

( 2538)

(2539:20-21 )
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(Sender)
( Message )
( Channel or Media )
(Receiver)
(noise)
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(2538:53-56 )

(1960)

Rogers (1973 )
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(Affective)
(Effect nalysis )
(De Fleur,1970:118-139)

2538:112-116)
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(Cognitive or Intellectual )
( Behavioral )
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and Kumata, 1968:641-647)

(Seal-and Freedman,1967:194-213)

( 2534:2)

(Greenberg
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(Two-Step Flow Theory)

(David K Berio 51960 40-70)
! !

2.

( Herbert F. Lionberger. 191 32 )
! !

(Attitude towardthe Message)



(Source)  (Message) (Channel )

( Wilbur Schramm, 1973:193-195 )
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(New York Harper and Row, 1973 )

(Receiver
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(Leaflets )
(Brochures )
(Wall News )
2534)

(Preconceptions)V!

(Predispositions™

(Folders )
(Booklets )

(Believe)

(Pamphlets)
(Correspondence )

(
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(Attitude, Social Norm)

(253))

(25533)

(2534)



(2538)

(1955)

(2525 )

(2535) 1630

( 2537 )



(2534)

(2535)

(1949)

/
1,000-4,999

2539)

153 )

5,000-9,999

2534)

2538)

10,000-50,000
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(2523)
(2534)
1

( 2534)
2 (Information Seeking)
(Information Seeking) ( , 2528
165

(11975 : 208)



(1960:19)

(1973)

(Promise of Reward)

« ?

(Least Effort)

(Expectation of Reward)

(Effort Required)
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(2523)
Atkin (1973)
Klapper (1960) ( Selectivity
Process Theory) ( Selectivity Process )
L (Selective Exposure)
2, (Selective Attention)
500 1
3. ( Selective Perception and Selective

Interpretation )



( Communication Breakdown )

4, ( Selective Retention)
( Selective Process )
Sclective Exposurc
Sclective Attention
Sclective Perecption
Sclective Retention
1 (1973)



(2538 111-113)

(Wilbur Schramm, 1973 121-122)

(2523)
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( Promise of Reward )

( Self-Aggrandizement )

Schramm ( 1973 )
(Least Effort) il
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4,
(Uses and Gratification Approach)
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. 634)

(Katz)

184)
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( Predispositions )

(Herzog)
(Suchman)

(Lazarsfeld)

(0973:164-
073
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7

(Baner)

(NI 1

(Donohew , Tipton & Haney)
1 85
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(Loners)

(Formal Seekers)

(Risky Seekers)

(Informal Seekers)



(Palmgreen & Rayburn)!

(Galloway & Meek)
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2530

440

(Wenner)

34

27 1981
(Gratification
(Gratification Obtained)
1980
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(Rusin)
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