" (Sponsorship System and Professionalism of Television Environmental
Documentary Program Producers)

L (Documentary, Professionalism
and Commercialism)

2 : (Sponsorship
System : Advertising and Sponsorship)

3, (Mass

Communication Organization and Mediation of Control)

1 (Documentary, Professionalism and
Commercialism)

11 (documentary)

. 1924 John  Grierson

(illusion)

Grierson

Grierson Moana (1926)
» (documentary)



"Moana
(Polynesian )

(Edmonds, cited in Berger, 1990 : 111)

(documentary film)
(television

documentary program)

? (Documentaries are non - fiction)

(fiction) (non - fiction)

(reality) (made - up stories)

(docu - drama)

(documentaries involve the
“creative treatment of actuality")

Grierson

Grierson (treatment)
(interpretation)
2 ?
? (Documentaries are
current history, because they deal with how people live, what people want, how they try

to get it)



Jean  Rouch "

? ? ? (Documentaries
involve all methods of recording any aspect of reality)

(World Union of Documentary Film Makers) . 1948

(Berger,1990 : 112)

(documentaries are
research report made using sound and images)

(documentary)
(document)

(Willis and Arienzo, 1992 : 72)



(Browne, 1971)

(Willis and

Arienzo, 1992)

1.2 (professionalism)

Harold D. Lasswell (1948)
3
(Lasswell, 1948)
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1 ) (surveillance of the environment)

2) (correlation of
the parts of society in respondimg to the environment)

Lasswell
Lasswell
3) (transmission of the
social heritage from one generation to the next)
Lasswell
Charles R Wright (1959) 4

(Wright, 1959)



i

(Willis and Arienzo,
1992)

(remedial action)

(Golding, 1977)
(ethics of public  service)

(Hallin, 1996)
(Berger, 1990)
1) (all methods of recording any aspect of
reality)
2) (creative interpretation of actuality)
3) (honest and justifiable

reconstruction)



13 (commercialism)
1940 (social responsibility
theory)
(marketplace of ideas)

(professionalization)

(Siebert, Peterson and Schramm, cited in Hallin, 1996)

1960 CBS
NBC 15
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1) (increased competition) 1970

ABC 1980
(cable
television) (direct broadcast satellite)
90
1970 60 | 1980
2) (deregulation) , 1980
5
3) (the rise of local TV news)
1970
(McManus, cited in Hallin, 1996)
4) (the rise of reality - based
programmes) '
) 1 " (coporate culture) 1980

(mass media commercialization)

Harry Christian (1980)

(N.U.J. : National Union of Journalists) (Institute of Journalists)



Christian

Christian

2-3

Curran (1980) 1Gitlin (1985)

(professionalization)

(A free and Responsible Press)

McManus (1994)

50

(new public)

?



\ HO uldrl ( 1i

«if 11 1
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(Commission on Freeccm of the Press, cited in Hallin, 1996 : 260)

(Documentary, Professionalism and

Commercialism)

2 : ( Sponsorship System :
Advertising and Sponsorship )

21 (sponsorship system)
(sponsorship system)
(patronage system)
(Sponsorship system)
(patronage  relationship)

(Patronage System)
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(patronage relationship)

2539)
(patronage system)

(patronage system)

(Bechstedt, , 2539)
(patronage relationship)

(sponsorship system)
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(sponsorship system) 2
)
)
(sponsorship system)

(sponsorship system)

(Curran, 1980)

2.2 (advertising)

(American Marketing Association) (Kanfman, 1980)

(Advertising is any paid
form of non - personal presentation and promotion of ideas, goods or services by an
identified advertiser )

(advertisment)
(advertising)

1) “ " (paid form)



2 “ " (non - personal presentation
and promotion)

3) " (ideas, goods or services)

4) “ " (identified advertiser)

John  Sinclair (1988)

4
1) (product advertising)
2) (service advertising)
3) (retail advertising)

4) (institutional advertising)



1970
" (happy talk news)
Ruben,1993)
1980
Talk Show

" (Infotainment)

Talk Show

Talk Show

(Hunt and



" (dress for success) 1.

(sponsorship  system)

(Curran,1980)

20

(sponsorship system)

(Sponsorship  system)

(elite journalists)
(popular journalists)

(Sponsorship system)



(sponsorship ~ system)

(sponsorship system)

(sponsorship system)

23 (sponsorship)
system)
(patronage system)

(patronage system)
(sponsorship - system)

David Wragg (1994)
(the effective use of sponsorship)
? (name awareness)

(Super impose)

(ending title)

27

(patronage



(programme mention)

(advertising)
? (advertising support)
? ? (sponsorship branding)
Toyota Stella Artois
Alpha Romeo

(mailing lists)
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(Data

Protection Act)
(durability)
/ (radio / television programme
sponsorship) David Wragg
(independent radio / television), (cable
programme) (satellite program)

(cradit card)

(popular or light entertainment)
Wragg

Wragg

(background)
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" (infomercials) (commercialism)
(non - prime
time)

5-24

" (Family Financial Planning)

(soft sale)
(broadcast television)

(cable television)



: (Sponsorship
System : Advertising and Sponsorship)

3, (Mass Communication
Organization and Mediation of Control)

4 (Leavitt
and Harold, 1973)
1) (tasks)
2) (Structure)
3) (tools)
4) (people)
4

(organization ideology)



(chain of command)

32



suUBYY NievAnndivuanmsnsinaimiiinauduiusetinannioad

Asfitindngszuy [ BLAVNIGIGA > Aafidsnananszu
graansdeys | s1un s mavimd
MeN19ANG | | Audndun
1JAATNT E ARG AETITa R FYR IV dafinsAanm % rlmmﬁthJﬁrI
wisasileguneni 5
onaluled 4 - o KT [ | ¢
Runu 1 1] 2 3 nstitgd@ | | n1adu 1 2| |3 !

; 1. Mea¥easeATENg 1. M9Ne :

2. MINNIUAUNATA 2. nslamun

E 3. madszarunisuan 3. NMTIRUAANA :

N— S S it — |

| L2531



1) (production)

1
3

L1)

(producer), (director), (scriptwriter)
1.2)

(cameraman),

(lightman), (sound engineer), (floor manager)

13)
(pre - production), (production)

(post - production)

2) (financing)

3) (marketing)

Philip  Schlesinger (1978)
(mediation of control)

1) (organization ideology)
2) (the editorial system)

34



BBC

BBC

BBC

BBC

(chain of command)

BBC

35
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(Mass
Communication Organization and Mediation of Control)

1) (Professionalism and

Commercialism in Mass Media)

2) :

(Sponsorship System : Advertising and Sponsorship)

3) (Documentary
Program Producers at Work)1

1 (Professionalism and
Commercialism in Mass Media)
(2531), “ Professionalization without Guarantees : Changes of the
Chinese Press in Post - 1989 Years"  Yu Xung (1994)  “Journalists at Work”
Jeremy Tunstall (1971)
(2531) ‘



Yu Xung (1994) * Professionalization without Guarantees : changes
of the Chinese Press in Post - 1089 Years”

(Maoist Press  Theory)
(commercialization)
(professionalization)

(old" authoritarian political system)

(new
market economy)
Jeremy Tunstall (1971) “Journalists at Work”
(specialist newsgathering
journalists) 200 (news media)
. .1968 (news ~ organization)
23 , , !
4 1 1 ]
Tunstall (news organization)

(media organization) 2



3

1
2 .
(routine)
(non - routine)
1
1)
2)
3)
2. : (Sponsorship System

: Advertising and Sponsorship)
(2531), “ Program Content and Advertising Effectiveness : a Test of the
Congruity Hypothesis”  Celuch.K and Slama, M. (1993), “Brand and Television”
Shirley I. (1994)  “Negotiating Control : a Study of News Sources”  Richard V.
Ericson, Patricia M Baranek  Janet B. L Chan
(2531) "
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CeluchK and Slama, M. (1993) “ Program Content and
Advertising Effectiveness : a Test of the Congruity Hypothesis”

1-2 10-15
Shirley I (1994) “ Brand and Television”
3
1) (ITS . Integrated Television
Sponsorship)
) (BAD : Brand and Audience
Driven)

3) (PAB : Program as Brand)



AURLIY KULIUIAKNE



AURLIY KULIUIAKNE



AURLIY KULIUIAKNE



AURLIY KULIUIAKNE



3 4 D. 6 1
3
1 2.
3. 5
(2534) "
2
05
3 05
3
3
4,
05
Schaefer, R (1994) “Harvest of Shame : the Limitations of

a Broadcast Journalism Landmark"
“Harvest of Shame”
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“Harvest of Shame”

1 “Harvest of Shame”

2. “Harvest of Shame "

Buonanno, M. (1993) “ News - Values and Fiction - Values

News as Serial Device and Criteria of “Fiction Worthiness” in Italian Television Fiction”

(docudrama)

(reality
syndrome)



. .2530

1 “Times"
(Planet of the Year)

“Yellow River" “Legacy for the Future" “Silk Road”

1] n {1 o Vv n

.25 , S

. 2532 - 2534

‘ " . 2540

" ) . 2537



. .2541

47

(rating)
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