(sponsorship system) ,
(patronage system)
2

(Curran, 1980)



102



103

AWIAINTAUNIINYIA Y
CHuLALONGKORN UNIVERSITY



51 :

(advertising)

(production plannina) L

(state sponsorship)

(production Dlannina)

1
1

(sponsorship)

(private sponsorship)

“ Mr.Unocal "

1 (production plannina)
“ Mr.Unocal”
( )
|
(Executive
Producer)
" Mr.Unocal"
( )



51( ):

(advertising)

(pre - production)

(state sponsorship)

(pre - production)

(sponsorship)

(private sponsorship)

Mr.Unocal "
2. (pre - production)
Mr.Unocal" (
1
' ( )



5.1 (

(advertising)

(production)

(state sponsorship)

25

(production)

Mr.clean

Mr.Unocal

(sponsorship)

(private sponsorship)

Mr.Unocal "

(production)

Mr.Unocal”

Mr.Unocal"

Mr.Unocal"

(

90T



51 ( ):

(advertising)

(Dost - production)

(graphic)
(Super impose)
(title)
(ending title) . .2539
VHS

(state sponsorship)

(slogan)

(Dost - production)

(sponsorship)

(private sponsorship)
« Mr.Unocal "

(post - production)

Mr.Unocal"

(slogan)

L0T
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1
2 3 1 I )] 13
Mr.Unocar
!
!
“ Mr.Unocal”



52 .
“ . o Mr.Unocal"

“ . “ Mr.Unocal”

53:

Mr.Unocal"

Mr.Unocal”

54 :

Mr.Unocal”

c Mr.Unocal"

q

(hazardous waste)



(project manager)

Mr.Unocal" ‘ ( )

.. 2534 - 2535
. .2539- 3
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(executive producer)

(rating)

9 .... 1230-1232 .



time)

(logo)

5  21.05-21.10 .

(concept)

(slogan)

(prime
Mr.Unocal”
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90% 10%

Mr.Unocal

) (animation)

Mr.Unocal”



( ) ‘ Mr.Unocal”
“Mr.Unocal”

“ Mr.Unocal"

(Master On Ain) (Master Edit)

(VHS)



(Sponsorship system)

(2539)
(patronage system)

12539 :5)
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(sponsorship system )

(American Marketing Association)  (Kanfman,1980)

" (Advertising is
any paid form of non - personal presentation and promotion of ideas, goods or
services by an identified advertiser )

. .2539
(paid form)

(identified advertiser)
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il

. .2536
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system)

(

(Sponsorship system)

1 25%9)

Mr.Unocal"

(

)
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(patronage
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(project manager) (executive producer )

(re-run)
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(name awareness)



120

' ( )
“ Mr.Unocal”  Unocal
Mr.Unocal”

( )
2.

(programmed mention)

21
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2.2
2.3
¢ Mr.Unocal” ( )
“Mr.Unocal” “Mr.Unocal”
“Mr.Unocal”

(sponsorship branding)



2535
. .2536

. 2531~

Mr.Unocal"
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. 2534 -



David Wragg (1994)

system)

(background)

Wragg

Mr.Unocal"

(patronage



(had news )

Mr.Unocal" ( ) (bad news )

(public affair)
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clean technology

“ Mr.Unocal"

“ Mr.Unocal”

‘o NGOs
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