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The re s e a rc h  has th e  o b j e c t i v e  to  s tu d y  th e  use o f media, f o r  h e a l th  
p rom otion  program s in  th e  D epartm en t o f  H ea lth  d u rin g  th e  f i s c a l  y e a r  o f  
1997, th e  p rob lem s, o b s ta c le s  and f a c to r s  in v o lv ed  w ith  th e  u se  o f a l l  k in d s  
o f m edia . The re s e a rc h  i s  th e  q u a l i t a t i v e  re s e a rc h  u s in g  th e  in fo rm a tio n  
from docum ents, in -d e p th  in te rv ie w  w ith  th e  a d m in is t r a to r s  and r e s p o n s ib le  
a g e n ts  and o f f i c e r s ,  a l l  k in d s  o f  m edia and from in fo rm a l d is c u s s io n s  among 
th e  in v o lv ed  p e r s o n n e l.

The re s e a rc h  found t h a t  th e  a d m in is t r a to r s  o f th e  D epartm ent o f 
H e a lth  c o n s id e re d  a l l  k in d s  o f m edia as th e  im p o rtan t s t r a t e g i e s  in  
su p p o r tin g  t h e i r  own m iss io n s  and a c t i v i t i e s .  The use o f media, to  .su p p o r t  
h e a l th  prom otion  program s s t i l l  be l i t t l e  u sed . The p r in te d  m a te r ia l s  a re  
th e  more f re q u e n t ly  used  as com pared to  th e  o th e r  m edia, a ls o  th e r e  i s  an 
in c re a s in g  tre n d  in  th e  use  o f mass m edia and more s u b - c o n tr a c t  to  th e  
p r iv a t e  agency. The re a so n s  t h a t  th e  m edia t h a t  su p p o rt h e a l th  p ro m otion  
a c t i v i t i e s  s t i l l  be low u sed  b ec a u se  th e s e  id e a s  a re  new. Most o f th e  
p r a c t i t i o n e r s  b e l ie v e  t h a t  s p re a d  o f  knowledge i s  enough.

The P u b lic  in fo rm a tio n  Model i s  c o n tin u in g  to  be th e  m ost s t r a t e g i e s  
u sed  by many o rg a n iz a t io n s  w hich th e  so u rc e s  o f in fo rm a tio n  s t i l l  be from  
th e  main o f f i c e  a t  th e  c e n t r a l  l e v e l .  And most o f t h e i r  con cern s a re  more 
on p ro d u c tio n  o f m edia th an  on p la n n in g  o f th e  use o f i t .  The p r e s e n ta t io n  
a re  much more p a s s iv e  th an  a c t i v e  and p re s e n t  in  th e  form o f b ea u ty  and 
p o s i t iv e  ways. The use  o f one-w ay com m unication a re  b e in g  u sed  more th a n  
th e  two-way. The f r e q u e n t  and th e  c o n t in u a t io n  o f th e  mass m edia a re  l e s s  
and n o t r e g u la r .  The e v a lu a t io n  o f th e  media i s  v ery  few .
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