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_ The research has the obgectwe to study the use of media, for health
promotion programs in the Department of Health during, the fiscal ¥ear of .
1997, the problems, obstacles and factors involved with the use ot all kinds
of media. The research 15 the qualitative research using the informatign
from documents, in-depth interview with the administrators and responsible
agents and officers, all kinds of media and from informal discussions among
the involved personnel.

The research found that the administrators of the Department of
Health considered all kinds of media as the important strategies in
supi)ortlng their own missions and activities. The use of média, to ,support
health promotion programs still be little used. The printed materials are
the more frequently Used as compared to the other media, also there is an
Increasing trend in the use of mass media and more sub-contract to the
private agency, The reasons that the media that support health promotion
activities still be low used because these ideas are new. Most of the

practitioners believe that spread of knowledge is enough.

The Public information Model is continuing to be the most strategies
used by man¥_organ|zat|ons which the sources of information still be from
the main office "at the central level, And most of their concerns are more
on production of media than on_planning of the use of it. The presentation
are much more passive than active and present in the form of beauty and
Posmve ways._ The use of one-way communication are being used more than
he two-way. The frequent and the continuation of the mass media are less
and not reqular. The evaluation of the media is very few.
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