"8 (. 2540-2544)
12540,

12532,
12540,
12521.
2532.
12536.
, : 2540 .
, 2540,
12541,
. Mass Media Marketing .
12540,
, 2528,
, 2531,

, . 2
12540.



Arens 1William F.,Courtland L Bov'ee. Contemporary Advertising . 5th ed. USA : Richard .
Iwin 11994,

Costello, Daniel E. Health Communication theory and Research : An Overview . USA : Vanderbit
University 1(n.d.) .

Dumnermuth IWilliam p . Promotion : Analavsis , Creativity and Strategy . USA : Boston, 1988.

Goodstadt 1Micheal . Health Promotion : A conceptual Integration . American Journal of Health
Promotion 11987.

Kotler, Phillip., O.C. Ferrell, Charles Lamb . Strategic Marketing for Nonprofit Organization : Care
And Reading . 3 rd ed. USA : Englewood Cliffs, 1987.

Kreps, Gary L. The prevasive Role of Information in Health and Health Care : Implical for Health
Communication Policy . USA : Communication Year Book 11, 1988.

Lodish, Leonard M. The Advertising & Promation Challenge. USA : Oxford University Press,
1986.

O’Donnell, Michael p. Definition of Health Promotion. American Journa; of Health Promotion,
1986.

Stanley 1Rechard E . Promotion : Advertising .Pablicitv.and Sell Promotion. New York :
Englewood Cliffs, 1982.

World Health Organization. Regional Office for Europe. Health Promotion : A discussion on the
concepts and Principles. Copenhegen : Regional office for Europe, 1984,

World Health Organization. The Jakarta Declaration on Leading Health Promotion into the 21¢
Century. Indonesis : The Fourth International Conference on Health Promotion, 1997,



1 .. 2489

2516 M.P.H.(Master of Public Health)
Tulane University .. 2532
.. 2518 1



	รายการอ้างอิง
	ประวัติผู้เขียน

