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The purposes of this research are to study the behavioral exposure, use expectation, satisfaction
about the information given and satisfaction with the information given and satisfaction with the designs
of the magazines by readers who enjoy Dhamma and Superstitious Magazines. They are based on the
characteristics of the population including sex, age, educational background, family statu , occupation,
monthly income and to study  the relationship between the behavioral exposure and, the use expectation,
the satisfaction about the infonnation given and the designs of the magazines. The research population
includes 291 readers of the magazines who reside in Bangkok. The research was done by using
questionnaires. The data are analyzed by distribution frequencies, Calculating percentages and averages.
T- test is used to determine differences and ANOVA is used to analyze variation. Pearson product moment
correlation coefficient is also applied.

It is found there are no significant differences in terms of the characteristics of the population.
The level of the readers’ satisfaction about the information given is relatively the same. The reader prefer
tohave more information. The level of satisfaction about the designs of the magazines is also relatively
the same.

Based on the assumption tested, it is found that
L Differences in monthly income affect the satisfaction of being infonned at a statistically

significant level.
2. Sex is statistically significant towards satisfaction about the designs of the magazines.

3. Behavioral exposure has a negative relationship with the satisfaction of being informed at a
statistically significant level.
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