o o A W DN p

(E.W.Hildick)

2520 340)

(Ibid.)



(Click and Baird,1974 :4)

L (Taste)
2. (Interests)
3 (Attitudes)
(wire service) (Syndicate)
picture) (Magazine)
r (
(
(
1 (to inform)
2 (to guide)

3 (to entertain)

(facsimile)

(motion



2530 3-4.)



6.
(Types of Magazines)
Click Baird
2 ( 2530 - )

1 (Consumer Magazines)

2. (Specialized Magazines)
1 (General magazines) (Consumer Magazines)

5 < { " (Mass magazine)
(Roland E.Wolseley,1955 6)
1 (News Magazines)

(Upright Pyramid) (Inverted Pyramid)



(Picture Magazines)

Life

(Digest Magazines)

Reader’s Digest

(Comfession Magazines)

(Fan Magazines)

(Sports Magazines)

(Personal Magazines)

(Men and Woman Magazines)



9. (Academic Magazines)
10. (Gartoon Magazines)
(Specialized Magazines)

“Class” “The Specialized”
(Roland E.Wolseley,1969 p.302)
“Minority” “Class”
4
1 (Business Publications)

2. (Association Magazines)



12

(Public Relations Magazines)

(One - Shot Magazines)

(Relegious Magazines)

( 2527 59)

(Scholarly Magazines)

(Literary Magazines)

( 2527)



20

2528

. .2525

40

2539)

2539)

13



50

2539)

15 ,20

,30

2529

2526

10

40

14



2539)

2539)



(Entertainment)
(
L
2,
21 (Age)
1982 ) !
liberal) (more conservative)

(Burgon Approaching Speech/Communication p.58)

( 2533 113)

22 (Sex)

16

(Information)

2533 11-119)

(Myer Myer,

(more

( ilo,Goldhabors and Y ates,1980 87)



,2533  114)

2.3 (Socio-economic Status)
(Income) (Race and Ethnic group)
background) 1

2533 115)

2.4 (Education)

( 2533 : 116)

Milikan

(Information Satisfaction)

17

(Occupation)
(Family



18

(Evans,1962 772-782)

(Selective Exposure Theory)

(Atkin, 1973
)

(Cherry, 1978 , 2530)
' (An Age of Sharing)

(Selective Exposure)

(Filters)

3 ( , 2535)



19

1 (Selective Exposure or Selective Attention)

’

" (Cognitive Dissonance)

) (Theory of Cogmteve Dissonance)

2. (Selective Perception of Selective Interpretation)

3. (Selective Retention)

(Merrill and

Lowenstein, 1971)

(Self Aggrandizement)!



( 2531 23-26)

(Reference Group)

(Wibur Schramm, 1973 121-122)



MO N« » 11 fillill i
VWM. uifi

, (McAuail,Blumler and Brown, 1972
2533 110-112)



(The Uses & Gratification Theory)

(The Media Effect Approach)

(What do the media do to people ?)



(Carey and Kreiling, 1986)

5 (Mallow, 1954)
(Safety Needs)
(Esteem Needs)

( 525036

23

(Yubol Benjarongk.it, 1985)

( Functional Perspective)

( 2534)

(Physical Needs)
(Love and Belonging Needs)
(Self Actualization Needs)
(Need for Cognition)

(Goal - Direct)



1940 (Herzog, 1944)
(Lazarsfeld, 1950)
1948 ,
( , 2534)
(Passive Audience)
(Hypodermic Theory) (Active Audience)
(Katz and Other, 1973)
(The Uses and Gratificationas)

3
1 Mode

11

12

13

24



25

2. Connection
2.1
2.2
2.3
2.4

3. Referent
31
32
33
34
35
36
37

3 (Needs)
B
(Gratifications) 3
11 24 3.2

12
24 31
( Escape)

(1973) 3
(Rating Scale)
(Individual Need Salience) 4 1 2. 3.
4,

(Referent)



(1974)

( Gratifications)

(Katz and Others,1974)

(Pattern)

anzn Iy
uazinle
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26



, 2534 :85-86)

27

(1974)



( 2532 :635)

(McCombs and Beckei', 1979:51-52)

(Uses and Gratifications)

1 ! (Surveillance)
! !

2 (Decision)
3 (Discussions)
4, (Participating”®
5.

(Reinforcement)
6. (Relaxing and Entertainment)

(Lawrence A.Wenner, 1985 171-193)

(News Gratifications)

28



(Media News Gratifications Map)

1 Oirientational Gratifications

(Surveillance)

(Decisional Utility)

2. Social Gratificationa

3. Para-social Gratifications

4, Para-orientational Gratifications

(Action/Motivation Perspective)

(Structural Approach)

(Alfred Schiitz,1972)

29



3 1
4
(Motive)
(Anticipated Out Comes Media Expectation)
L ( Expectancy)

(Rayburn and Palmgreen, 1985)

(Expectancy Value)

(Media Exposure)



31

*#k% Palmgreen and Rayburn,"Expectancy-Value,"p.26

1
2. (Gratification) ~ * "
“Gratification” ¢
" 2 (Palmgreen and
Rayburn, 1985)
3 (Gratification Sought) ,

(Perceived Gratification Obtained)



2. (Gratification Obtained)

(Perceived Gratification Obtained)
(Active Audience)

(Motivational Nature)

3. (Social Structure)
(Katz and Others, 1974)
5
1
2
3.
4.



(Galloway and Meek, 1981)

(Plamgreen Wenner and Rayburn, 1980)

327

1978

(2530)

(2533)

(2538)
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