1) (Social Marketing Campaign)
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(Social Marketing Campaign)

Heribert Meffert Munster

'Bio" "Eco" ( Green
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(Kotier, 1975)
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(Evaluation) (Attitude)
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)
(Intention) (Behavior)
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McGuire (1989)
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(Presentation style)
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(Timing)
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(Fear)
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(Humorous)

(Message Appeals)

(Fear Appeals)
(Emotional Appeals)
(Anger Appeals)
(Humorous Appeals)
(Reward as Appeals)

(Motivative Appeals)

(Health Campaign)

(Hammeman étal, 1973 ; Capalaces and Starr, 1973)
(Highly Credible Source)
Presenter 4

(Reliability and Trustworthiness)

(Expertness)



PSAs

(Dynamism)!'
Presenter
1
Freimuth, Hammond, Edgar Monahan
! (AIDS PSAs) 18% PSAs

(39%)



Magregor ( ,2538)

Taylor



Hoethome  Westrrn Eletric Company 1927

Herberg 1959 2

2. (Maintenance Factors)

(One-sided Argument)

(Two-sided Arguments)

(Lumsdaine and Janis, 1953 1 Sawyer, 1973)

(Positive & Negative Appeals)
(Fear & Rational Appeals)

(Definite & Open Conclusion)

2.3) (Message Distribution)
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Atkin Freimuth
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Preproduction Research
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3.2
(
) (
)
(Self-Efficacy” (Flora, Maccoby, &
Farquhar,1989) McAlister, Ramirez, Galavotti Gallion (1989)
(Informing Audiences)
1]
3.3 (Elaborate Intermediate Responses)
34 (Ascertain Channel Use)

( JNIV( )

(Pretesting Research)

(Athin & Freimutn 11989 )

1 (Development of the Concept) :

()



2. " " (Executing of the Test Message) :
[
( Focus Group ) Self - Administered Day
- After Recall (Media Gatekeeper Review)
4. )
5. )
( , 2533)

Solomon  (1989)

1 Product ( )

2. Price ( / )

3. Place ( / )



4. Promotion (

5. Positioning (

Solomon

(McQuall & Windahl,

1981)
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D / (Government / municipal)

(Control &

Promote)

"Plastic Waste Management Institute" (PWMI)



19

) (Industries / Manufacturers)

(Reuse)

. Green

Product

" (Plastics Foundation for the Protection of the Environment)



®)

(Consumer)

(Reuse)

(Refill)

(Recycle)

20



	บทที่ 2 แนวความคิด ทฤษฎีและงานวิจัยที่เกี่ยวข้อง
	2.1 การสื่อสารการตลาดเพื่อสังคม
	2.2 การแก้ไขปัญหาสิ่งแวดล้อมกรณีวิกฤตการณ์ขยะพลาสติก


