2541
ISBN 974-331-195-5

X 1F7)-44 A



THAI MUSLIMS' NEED AND SATISFACTION WITH MUSLIM RADIO
PROGRAMME (THAI SECTION )IN BANGKOK METROPOLIS

Mr.Seksan ~ Prompitak

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of master of Arts in Mass Communication
Department of Mass Communication
Graduate School
Chulalongkorn University
Academic Year 1998
ISBN 974-331-195-5






« ()
(THAI MUSLIMS' NEED AND SATISFACTION WITH

MUSLIM RADIO PROGRAMME (THAI SECTION) IN BANGKOK METROPOLIS) «.
. 150 . 13BN 974-331 -195-5.

9 367
(I-test)
(ONE-WAY ANOVA)
L
(463 ( 459) 2
( 485 3
( 55.0) 16.00-24.00 . (
58.6) 04.00-07.00 . ( 37.3) 4.
( 56.1) 5.
( 100.0) 6.
(417 (447
( 31.6)
( 433) | 36.2)
a5 daansulaguy anuNoToNAn . IS e TS T
a3 Madasasyaamy it eoiminm

. 201



# 408 53383 28 : MAJOR MASS COMMUNICATION

KEY WORD : THAI MUSLIMS' NEED / SATISFACTION / MUSLIM RADIO PROGRAMME
SEKSAN PROMPITAK : THAI MUSLIMS’ NEED AND SATISFACTION WITH MUSLIM RADIO
PROGRAMME (THAI SECTION) IN BANGKOK METROPOLIS. THESIS ADVISOR : ASSOC.PROF.
ANOPE DHIENTHAWORN. 150 pp. ISBN 974-331-1 95-5.

The porpose of this research was to investigate of Thai Muslims™ need and satisfaction with
Muslim radio programme in Bangkok Metropolis demand for contents, pattern, date and time, frequency of
broadcast with announcer and to study the radio listening behaviors of the Thai Muslim and to study the
relationship among factors namely demographic variables with media exposure behavior demand and
satisfaction to listening Muslim racio programs. Questionnaires were used to collect data from total of 367
Thai Muslim in Bangkok from 9 metropolis. This research is survey research by using questionnaires.
Statistical techniques such as percentage average value, t-test and ONE-WAY ANOVA and SPSS program are
used in cata analysis.

The result of the study are as follows :

1 Most of Thai Muslim demand for the content about culture interrelating in the Thal Muslim
environment including the movement of the Islamic world (46.3%) and about Islamic principle and the value
of Islam. (45.9%) 2. Most of Thai Muslim demand for the paitern about talk or nonformal education
(48.5%) 3. Most of Thai Muslim demand for the date and time present every day. (55.0%) 4. Most of
Thai Muslim demand for the frequency of broadcast everyday (56.1 %) 5. Most of Thai Muslim demand for
the Muslim radio programs should present between 04.00-12.00 PM. (58.6%) and 04.00-07.00 AM.
(37.3%) 6. Most of Thai Muslim demand for announcer should present interesting and speak correct in
Thal and Aryan gramma (100.0%) 7. Most of Thai Muslim satisfaction with content (41.7%) date, time of
broadcast (44.7%) and announcer (37.6%) and medium of Thai Muslim satisfaction with frequency of
broadcast (36.2%) and pattem (43.3%).
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