(

N N

2520:99)

2515 :3)

(niggers)

(dominant  groups)



(

250:109)

(Cassata and Asante , 1979)

21

22

23

! (Kessler , 1984)
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( McLeod )
(Media Exposure )
1
2
(McLeod)

(Availability of the Medium )

1971)

( Index )
2
( Time spent with the Media )

14

(' Merrill and Lowenstein
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( Maslow ) ( Need for
Cognitive )

2 (Goal - directed )
3

(Need for Orientation )
4

5, ( 2523 6)
( Katz )

1 Mode
11
12
13
2. Connection
21
2.2
2.3
24
3. Reference
31
32
33



34

35

36

3.7 ( E.Katz , M. Gurevitch and H. Haas,
1973 : 164 - 181)

( Mcquail )

11
12

13
14
15

21
22
23 ( )
24

31
3.2
33
34
35
36

41
42
43
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44
45
46 ( 110- 112 )
(McCombs)U
(Becker)
6
I} (' Surveillance )
2 ( Guidance )
3 ( Aticipated Communication )
4, ( Excitement )
) (' Reinforcement )
6. ( Entertainment )

( Emotional Release ) ( Maxwell E McCombs and Lee B. Becker , 1979 :51 - 52)

(The Uses and Gratifications Approach )

17
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4
(Mary B. Cassata and Molefi K. Asnte , 1979 : 88 - 89)

(Gratification ) (McCombs)
(Becker)

(Maxwell E. McCombs and LeeB.Becker 5
1979:50 -52 )

( Rosengren ) (Uses )
( Gratifications )
( Karl Erick Rosengren 11974 : 269 - 285)

(News Gratifications ) ( enner/lE

(Media News Gratifitions
Map ) ( Wenner)

1 Orientational Gratifications

1 ( rveillance)
(Decisional Utility™ (Vote Guidance )
2. Social Gratifications
' 1 1

3. Para - social Gratifications

4, Para - Orientational Gratifications

( Lawrence A
Wenner, 1985 : 171 - 193)
(Katz E. and Other , 1974)
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4
Expectancy - Value Theory

( Beliefs )
/ ( Expectations )\
( Perceived Gratification ( Evaluation )
Obtained )
v
uaemanuianele
fideandoafiu
( Gratification Sought )
msuilnnde /
( Media Consumption )
Rayburn Palmgreen ( Beliefs )
( Expectiations )
( Evaluation ) '
( Antecedent ) ( Motives )
( Gratification Sought ) ( Media
Consumption ) ( Perceived Gratification Obtained )
Rayburn ~ Palmgreen ( Expectations )

( Object )



2531 440 -441)

( DeFleur,M.L., 19% )
( Social Categories Theory ) (" Intervening
Variables )

( 2535: 646)
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( Selective Exposure ) ( Berelson and G.A. Steiner, 1964 : 525 - 530 )

(2539)

31 -40

06.00 . 1300 .

994

2
(Code of Life )
(ldeal )
3



(Palmgreen and Rayburn,1979)

526

( Robinson, 1972 )

( Sears , Freedman,1967 )
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%

( Greenbery , Kumara,1968 )
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