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The objectives of this research were to test the effectiveness of advertorials in terms of
understanding and persuasiveness 1 and also to study the opinions towards advertorials of
readers . newspaper and advertising practitioners.

Experiment and survey were two methodologies employed in the research. As for the
experimental approach 1 180 students were used as the sampling population ; while the survey
approach , 40 persons in each group : readers . newspaper and advertising practitioners 1 were

used as the sampling population.

Hypothesis testing revealed that :
1The advertorials which the readers perceived as articles were more successful in

persuading them than the ones perceived as advertisements.
2.The advertorials without advertisement label and published in news areas were more

successful in persuading the readers than the same advertorials 1but published oulside news

areas.
3. The areas where the advertorials appeared were related to the understanding of the

readers.
4, The readers . newspaper practitioners land advertising practitioners had different

opinions on advertorials.
5. The existing and the should - be characteristics of the advertorials were different in

the opinions of the readers Inewspaper practitioners land advertising practitioners.
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