1] n

(Source

Credibility) (Persuasive Communication)
(Modeling Format Effect) (Schema -
Advertising)
? ?

(Hovland and Weiss,1961:650)
3 (Expertness)
(Trustworthiness) (Dynamism) (Kelman and Hovland,1963:565)

(Hovland.Janis and Kelly,1968:23)

(Reid,Solely and Vander Bergh,1981:309)



(Intention)
(Griffins, 1967:23)
(Gotlieb and Sarei, 1991:38) :

(Fox,1986:61)

, (Message
Format) (Accuracy)

(Zhao and Chafee,1995:41)

(Straughan and Bleske and Zhao,1996:135) 1



Format Message
News/Advertisement Credibility
Source Status Audience
Reporter/Advertiser T > interest
(Salman,1986:349)

(Schudso ,1993:108)
NIMBYs (Not My Back Yard)
(Aberlich cited in Baker,1997:33)

?

(Schema Theory)

' 1
cited Pfau and Parrott,1993:77)

Persuasion

(McGuire



Schema
consistent chema
- inconsistent (Stamm and Bowes,1990:75)

2
(Schematic  knowledge) (Meta - Schema of Communication)
(Feature of Communication)LL
(Content of Communication)
(Hawkins and Daly 2539:16)

(Hall cited in Warlaumont,1997:41)

(Deception) (Exaggeration)
(Schema-inconsistent Advertising)

(Warlaumont,1997:39)

Loftus and Mackworth 1978

(Loftus and Mackworth,1978:565)
Rosenblum

(Rosenblum,1978:422)



(Accuracy)

(Balance)

(Objectivity)



(Dominick,1994:451)

1989

(McAllister,1995:105)

. 2541

Folio

22

29

14



15

New York Times Editor & Publishers

(Rothenberg and Stein cited in Cameron and Curtin,1995:179)
2) 7

. .2522



Cameron

Curtin

83%

68%

171

34%

16



" 7
. (Came-onand Curtin,1995:178)

Greer Stout Wilcox
- 1981-1986 81%
(Greer,Stout and Wilcox,1986:963)
0
T 68% ( 318 )
23.3%
14%

(Greer.stout and Wilcox,1989:3-8)

Sandler and Secunda

; 2.83 (1
5 )
(Sandler and Secunda,1993:73-4)
Ducoffe  Sandler Secunda "
301
2.52
2.82 (Ducoffe , Sandler and Secunda, 1996:6-7)
5
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