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(Marketing Theory)
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(Marketing Mix) 4

1 (Product Mix)

2. (Price Mix)

3. (Place Mix)

4 (Promotion Mix)

(Need

and Wants)

(Satisfaction)
(Communication Mix)
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(Favorable Image)
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7?07 (Marketing Communication)

(The Marketing  Communication
Process)
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1-2
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(Global Marketing)
yous

(Standardization viewpoint)
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(The local viewing)

(Localization
Viewing)
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(Pierre Bourdieu. 1989)
Pierre Bourdieu Distinction:A Social Critique
of The Judement of Taste (1989)
Demand supply

Supply ~ Demand Supply

Bourdieu
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11,
12,
(Boorstin,1964:185-194)
6
1 An image is synthetic
2. An image is believable

3. An image is passive
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4, An image is vivid and concrete

5. An image is simplified

6.An image is ambiguous
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