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This study is a qualitative research; MARKETING CONCEPTS IN EVENING NEWS
PRESENTATION IN 2004. The objectives are to study Evening News Presentation 2004 conducted
during April - June in 2004 from five Free TV news stations which obviously changed and on aired on
channel 3, 5, 7, 9 and [TV by using documentary research and in-depth interview with key informants
whom are involved in the evening TV news presentation in 2004 both in planning and operation sections to
find;

1. To study the evening news presentation both the techniques of presentation and content of

the program which on aired on channel 3, 5, 7, 9 and ITV in 2004

2. To study marketing concepts and strategies applied for restructuring of the evening news

presentation changes in order to expanding the target audiences.

The finding indicates that the evening news presentation competition has already changed from
speed and news in depth to focus on the quantities of the audiences affecting the rating and sponsors and
the profits by applying the marketing concept.

The Target Group is the main goal to create the marketing strategies to restructure the evening
news presentation both the techniques of news presentation and news program content.

And it also formed that finds that TV news stations, Ch 3 5 7 9 and [TV applies the marketing
concepts to create marketing strategies to restructure the evening news presentation both in the technique
of presentation and news program content andd differentiate among the others, scheduling air time and
program must be proper to the target audiences and also positioning of news station. Ch3 is only one
which changed news presentation from straight talk to informal conversation. Including Ch9 is rebranding
station’s logo

Anyway marketing concepts and marketing strategies application can ever not be succeeded
due to the study finds that although Ch5 has also changed the news presentation and news program
content to be differentiated from others like Ch3 7 9 and ITV had done but in result, that the rating in Apr.-
Jun04 was still the same with 1.2% or Ch3 had although done the same and differentiating the
presentation style from straight talk to informal conversation but the rating in Apr.-Jun04 is average in 3%;
not rise up anymore. And including others news stations’ ratings in Apr.-Jun04 were increased only a few.
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