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This qualitative research was conducted based on content analysis method. The research
objectives were to study identity and definitions of capable women as well as the construction of identity
and consumer culture resented in the magazines. By studying the magazines dated in 1997-2002, the
sample group for this research was elicited from Dichan Magazine, Praew Magazine, Women 24, Today's
Women Magazine, Kwanruen Magazine, and Ying Thai Magazine.

According to the study, it was found that the six aforementioned magazines had defined the
meaning for women as people with knowledge, professional capability, vision and leader personality.
Working woman magazines regarded reputation, social acceptance and gender equality as important
whereas working woman and family magazines focused on woman roles in both working environments
and families. The identity of capable women in working was to have high leadership along with vision, and
be able to build new peaple and working culture together. The identity of capable women in achievement
was to informally study from family and professional experience continuously. The identity of capable
women in dressing was to smartly select clothes that could improve their personality, describe themselves
well and suitable for their age and timeliness.

As for the construction of capable women, it was found that figures of speech and depiction were
used to portray a trait of capable women. Every studied magazine had a policy and criteria in selecting
capable women that matched the trends of the magazines and social interests. The issues that were
useful to readers and were the main characteristics of capable women would be presented.

The representation of capable women indicated gender culture, which was that women had
played equal role to men, however, they had to play roles both in family and society. Consequently, it is
important for mass media to define the cultural meaning and build up woman image in consumer society
through selecting representations and signs.
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