’ . .2540 - 2545

1
(content
analysis) (Identity)
(Cultural Feminism)
(Sign) 1
(consumer culture) .. 2540 - 2545
|



11

(cultural  convergence)

(Iifestyle) ( melting bolt)
Herbert Schiller

(Cultural domination)
(difference)
(identity)

(time) (space) (
, 2545 1)



Stuart Hall

Kathryn Woodward (1997)
Identity and Difference

. 2545)

L Enlightenment
(self)
2. Sociology ,

3. Postmodernism

(multiple identity)

(identity)
(representation)

(identity)

3 (Berger, 1999
1



(identity)

(identity) 3 (identity)
(self) (difference)
(binary opposition)
(dualism)
(identity)
(who am )
( , 2532 . 22)
(identity )
(Charon,1985)
(Barger,1963 : 98
, 2532 . 22)

Gregory stone  (1962:93)
(where) (situated) (who)
(what) (location)



12532:22)

2532 1 18)

(public)

( personal identity)

(social ~ identity)
(Rubington and Weinberg, 1987 : 289

(identity)

1

(Charon, 1985

2 (private)

2532 :19)

(self)
(self)



(Hall,1990)
2545 :2)

(Giddens : 1991)

, 2545 2)
(socialization process)

12

(who am |)

(sel

(individual identiy) ( ,

(labelling)

(Mead, 1934



(Socialization process)

+2536.:10)
(construct )

(social action)

13



( 2536 - 194)

(representation)

43 -44)

working woman

(model)

(McQuail, 1994

(Power resource)
(source)

14

, 2043



15

Kato (1993)

( , 2544 312)
( ) ( ,
2544)
( , 2543 . 64)
( L 2543 14
(cultivation)
(collective/master symbols)
(dominant group)
(Subordinate group)
(dualism) (binary
opposition)

(binary opposition )

( 2545)
(highiight )



(sameness) (other)

(
2545 : 202)
(the others) (space)
13

(representation) |,

(multiplex  identity)
(Self)

(Subject)

(norm)

16



17

(circuit of culture ) Woodward
(circuit of culture ) Hall

(representation)
(signifier)
(dlifference)
gatekeeping
(representation) (meaning)
(position)
, (capable woman)

presenter



14

18

(discourse)
(discursive  practices)
, 2545 D)

( 2541 275)

(gatekeeping)
(Stereotype)



19

“subject” subject ,
Althusser (Structuralist Marxism)
(socio-psychological process)
subject “Interpellation” ( , 2544
214) “ " (Subject) “ " (interpellation)

‘ " (Lifestyle)



20

(identity )

(capable woman)

collection
working woman

(postmodernism)
(Barger, 1999 , 2545 3)

(working
woman)



(the others)

gatekeeping |

(Space)

working  woman

‘ (self)”



22

(Stereotype)

working woman

.. 2540 - 2545

2 (representation)

Stuart Hal Representation:Cultural Representation and Signifying
Practices,  1997)

Richard  Dyer
(Stereotype)

(2545) (Representation)



23

(imagination)
(Representation)
(thing) (concept) (sign)
(code)

(cultural code)
(system of representation)

(Nick Lacey,1998 : 131 , 2544
2)

( ) ( 12544)

(Frame of certainty)

(B.Bernstein, 1973 , 2542)
()

(Reference) (product



code)
(social  code)
(personal code)

(construction)
(Social Construction)
Mead (1935)

(cultural

code)

(reality)

(Masculinity)

. 544 3))

(model)

(2551 11)

(imagination)

(Femininity)

24



Stuart Hall
11 11
9 v,
"( 2543 ¢ 102 , 2544 24)
(cultural code)
Hall De Saussure 1 1

(social construction of reality)
(Version)

25



( , 2540)
" (Femininity)
(Stereotype)
(model)
(construct)
3. (Cultural Feminism)
18

26

(text)

Simon



27

de Beauvoir ‘ " (The Second
Sex) 11 n (
, 2540 , 2543)

(patriarchal society)

Zoonen
1 (Liberal Feminism)
“ " (Group) " " (Individual)
2 (Radical Feminism)
(patriarchal - society)
3 (Marxist - Feminism)

4, (Cultural -~ Feminism)



28

(defining factor)

(equal right and

opportunity)

(mass-mediated culture)
(socially constructed)

(Cultural - Feminism)
(shared meaning)
(Cultural - Feminism)

(gender definition) (gender identity)
13 / n

(constructed)



(text)

(2535)

(2534)

29

(Semiology)

(text)

( " 253)



(Sign)

(Role Modkl)

30



o1 B~ 0w PO

(2532)
5
(. .21 -
. 4T5)
(.. 2475-2489)
(.. 2490 - 2500)
(.. 2501 -2516)
(..56- )
5( .. 243))

31



.. 2465

.. 2475

2490

16 2516

32

.. 2016



24

(. 2538-2540)

Life&Family

(2542)

33



21

80

(2537)

l-spy

34



3

2.2
2.3
CLEO ELLE
COSMOPOLITAN
2

( 2534)

( 1 253))

1L \CK



(

13

| 2530)

, 2503)

. 53)

Elle Cleo

36

AL

DXL )

Cosmopolitan



2537)

- 2529)

(.. 2475- 2493)

(- -
(Ideal type)

(2531)

37



38

11 B

( 2526 1 59 - 63
' ,2535: 129)
UNESCO Report No.84
( . 2544 . 2544)
Mieke
Ceulemans  Fauconier
( , 2544+ 29)
1
(2544)

Superwoman



2531 1 41)

(sponsor)

L2542 12)

2530 17)

39



40

( 25429

(Surplus ~ Value)

(COSMOPOLITAN)

(Different  to Concentration)
(Mass Production®



McQuall  (2001)
2
L

COSMOPOLITAN
2542 1 58 - 59)

COSMOPOLITAN

41



Working Woman of The Year

(Rating)

3
, 2528 : 178

(Those who OWN it)

(Those who MAKE it)

(2541 13-14)

24

42



(Those who READ it)



3

(2542)

CLEO ELLE COSMOPOLITAN

70-80
60:40 70:30
Cross Culture
, 2542 : 109)

, 2542 109)

"



. (Sign)

(Cutural  Industry)

LIPS

(Text)
(Sign ~ system)

. 2540)

(Semiology)

45



46

De Saussure !

( , 2541
1 82) (Peirce, 1931)
(Sign  system)
O'Suilivan and  other (1983)
(Sermiotic) (Sign) (code)
" . 2541 :15)
(signifier) (signified) (code)
(Signification)
Signification
Sign Referent (external reality)

Signifier Signified



47

Sign ( ) (Vehicle)
( )
(refer) Saussure
" (Signifier)
" (signified) (refer)
(meaning)
(code)
" D.Saussure
(difference/relation)
(selection)
(combination)
Roland Barthes Saussure
2 ( , 2543)
L (Denotation meaning)
(Signifier) (Signified)
2. (Connotative meaning)

(Signifier)



(Connotative  meaning)
(Denotation meaning)

working  woman

Barthes (1972)
(Myth)
Peirce ( , 2543)
(Signifier) (Signified)
3
L (Icon)
2. (Index)

(Causal connection)

3. (Symbol)

(Sign) 3



49

(Signifier) (Signified)
(code)t (Sign)
" (code) (Frame of
certainly)
(text) - (Socio
-Cultural context) ( .Eco, 1976)
(J.Culler, 1976 , 2541 . 91)

“network of relation”

(Encoding) (Decoding)
() ( ,
2541 :95)
(text)

(Cultural concept)

(Polysemy)



(text)
(cultural capital) (
, 2541 501)
(Sign)
(working woman)
(Sign)
(Consumer Culture)
6.1
30
1
(Industrialization)
(Urbanization)

(Nouveaux riches) (
, 2541 38)



(Consumerism)
(
6.2
20
Marx
Marx
(commodity)

(Exchange Value)

Baudrillard Marx

(Globalization)

2541 2 45)

(Division of Labour)

Marx ¢

ol



Marx

Baudrillard ¢

Consumption)
(Consumption of Sign)

(Sign)

(Commodification)
(Consumption) (Function)

dupes)

Henry Lefebvre

(Semiology)

6.3
6.3.1

(consumer  sovereignty)

52

" (The Social of

(Difference)

(consumer-as-



(Jackson, 1993 , 2544
12)

(cultural turn)

(consumerism) ‘ "
(consumer culture)
(Longhurst
and Savage 1997; Thomson and Haytko, 1997 , 2544 :13)

6.3.2 (Consumption of Sign)
(Postmodernism)
(consumer  society)

(Sign)

(Consumer Culture)
Baudrillard

(Advertising) (Image)

(Lifestyle)

(Material Culture)



(Status) (Display)
(Social Bonds)

(Featherstone, 1991

, 2541 2 247)
1
(Social - Communication) (Signal)
(Aggregate  Effect)

1990
(Modern  Lifestyle)

Baudrillard (Post-
Industrial)

(Sign)
20 19

Marx

(production) 20



Baudrillard
3
(Primary Function)
(Pulsion)
(Difference) (Consumption  of
Sign) Marx 2 (Use Value)
(Exchange Value)
Baudrillard ( , 2528 , 2540 : 44 - 45)
4 3
L (The = Functional Logic of Usage
Value) (utility)
2. (The Economical Logic of
Exchange Value)
(commodity)
3. (The Logic of Sign Value) (Sign)
(social status)
4, (The Logic of Symbolic Exchange)

(ambivalence) (symbol)



6.4
Consumption of Sign)

Benjamin (1982 : 85
(display)
(Sign)

(luxury) (beauty)

2541 : 136)

56

Baudrillard

(Consumer  Culture  and

, 2538 :9) 1
(dream  worlds)

(romantic)

)
(status&prestige)



( 2537 1 9)

(Style)

(Desire for Social Meaning)

difference)
()
(Utility)
1,
Difference) (Logic of utility)
class

(Sign)

0541 - 139)

of

(Need for

(Logic  of

(ringtone)



5

Historical Capitalism (1983) "
( 2540 1)

(Symbolic - exchange)

(Cultural commodity)

(Spiritual - commoaity)

(presenter)

( | 253)



59

(Cultural product)

,, . .’
2540)

, 2541 1 139)
(LIPS)
Baudrillard

(generate meaning)  F.DeSaussure
(Difference) 2
L (Imitation)
2 (Distinction)



(Distinction)

(Consumerism)

1 2537: 19

(Bourdieu, 1984

" (255)

D.Smythe

, (reference)

(Imitation)

‘ " (Lifestyle)

18 - 2)

(Consumerism)

(Use Value)

(Exchange  Value)

60



61

(Symholic Value)

( , 24)
(Difference) ‘ "
(Consumption  of ~ Sign) (Construct)
(Difference)
( ;A1)
R Williams
(Terrorist Society) (Determined  Choices)

(" 540 5



(Sign)

(reference)

free

(reference)
(Signifier) (Signified)
(reference)
(Reference)
(Baudrillard 11983 : 15
, 2540)

R Williams
‘ " (Take for granted)

(Ideal Type)

62



(cultural  identities)

(2549)

(self identities)

2520

63



(25%9)

64



65

(2541)

“Subjective”
Like for Chocolate



(Rationality)

(Sign)

(254)

(Sign)

66



(2541)

(Codification)

(Sign)

67



68

(stereotype)
( ) ( )

.. 2540 - 2545 Capable Women

. . 2040 - 2545

.. 2040 - 2545

1 g M o« lp ¢ CVE M

.. 2540 - 2545

(sex)



.. 2040 - 2545

69



(Conceptual Framework)
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