Process )
1
2.
3.
4.
5.
1 I

Maslow

(Buying

?5

(Felt Need)
(Prepurchase Activities)
(Purchasing Decision)
(Use Behavior)

?  (Post Purchase Feeling)

(Felt Need)



1 Physiological need

2. Safety needs

3. Social needs

4, Esteem needs ?

5. Self-actualization needs

' 1
11 (Physical Need)
111 ? (Physiological Need)
?
112 (Safety Need)

' A.H.Maslow, Motivation and Personality (New York : Harper G Row, Publishers, Inc., 1954),

?? 7 ? ( ?: 1 82.
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12 (Psychological Need) (Social
Need)
121 ? (Belongingness and love
Need)
122 (Esteem and Status
Need)
13 (Self-Need)

(Prepurchase Activities)

21 (Personal Characteristic) 1

221 (Culture) ?



i)

2.2.2 (Subculture)
2.2.3 (Social Class)
6
224 (Reference Groups)
2
Primary Groups

Secondary Groups
225 (Family)
2.2.6 (Roles and Statues)
2.2.7 (Age and Family Life Cycle)

?
7

2.2.8 (Occupation)

229 (Economic Circumstances)



22

2.2.10

(Life Style)

(Convenience goods)

221

222

(Shopping goods)

223

224

(Shopping goods)

(Convenience goods)

(Specialty goods)

(Unsought goods)

18



2.3

31

(Purchasing Decision)

(product)

(Intangible)

311

312

(Tangible)



3.1.3

3.1.4

321

322

3.2.3

324

3.3 (price)

(Price Sensitive)

(Product Expected)

(place)

(Time utility)

(Place utility)

(Possesion utility)

?

(Form utility)

20



331

3.3.2

1

over Price)

34

341

34.2

3.4.3

344

HBfiijfinfni 1li Jiitiin
tmiurmuime Htnnti

(Utility)

(Value)

25

(Promotion)

(Promotion Mix)

(Advertising)

(Sales Promotion)

(Public Relations)

(Personal Selling)

21

(Value



(Use Behavior)

(Post Purchase Feeling)

22



(imaginative art)

(esthetics)
?

1

2.

3

4

5

3

11 (composer)

12 (performer) (interpret)

(media)



3 (instrumentalist) (singer)

(conductor)

(vocal music)

(instrumental music)

13 (music listener) 3

1.3.1 unsophisticated listener

1.3.2 conscious listener

1.3.3 serious listener



21

2.2

2.3

24

25

(harmony)

31

3.2

3.3

(hearing)

(listening)

(thinking)
(feeling)
(appreciate)

(remembering)

(melody) (rhythm)
(musical form)
(melody) - (pitch)
(interval)
(rhythm) -
(harmony) = (pitch)

(chord)

(harmoniously)

25



34
(concerto)
4,
(composer)
4
41

(song)

26

(musical form)

(symphony)
(oratorio) (sonata)
(minuet) (rondo)
2
(lyricist)
(chord)
(lyrics)

(novelette)



27

4.2 (melody)
(melody)
(repetition) ?
(coda) (interlude) (augmentation)
(diminution) (sequence) (inversion)
(retrograde) (themetic development)
motive
, ' (phrase) motive
motive motive
(Antecedent)1 (Consequence)2V
(rhythm) - (tempo)3
(musical form)
(Binary
Form) AB (Ternary Form)  ABA
AABA ABBA
ABCD
AAAA
1 «
thesis
2 ?
3 - (tempo) 1=80 (quarter note) 80

beat 1



ABAB AAAB AAAA

(measures) 32

(escape)

(background music)

51

52

(main title)

(end title)

?

(theme song)

28



53

54

55

5.6

. .1930 - 1950

Hollywood

5.7

58

29



(

. .2535)

. .2529)

30



(2535)

. .2532

(2535)
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