5 ? (Felt Need)
Behavior) (Purchasing Decision)

(Post Purchase Feeling)

(Production) (Text)

(Audience)

(Prepurchase

(Use Behavior)
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(production)



166
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5
L (Felt Need)
2. (Prepurchase Activities)
3. (Purchasing Decision)
4. (Use Behavior)
5. (Post Purchase Feeling)
1
(Psychological Need) (Emotional Motives)

(desire for pleasure and recreation)
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(George

H.Lewis : 200) (Reference Groups)

(. .2532)

(individual)



20

(2529)

(2535)

14

?

(background music)

15
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(product)

(place)

(price)

170

(2535)

20

(2529)



(promotion)

(2535)

171



(background)

(physical)

G 2541) 17.

James Lull : 147.

(foreground)

(emotional)

(cognitive)

1
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(Eric  .Rothenbuhler : 79.)

(an active programmer

of music) (James Lull : 147.)

(Age and Family Life Cycle)

(physical satisfaction) ?

(psychological satisfaction)



20 30

(Main Title) (End Title)

(Background Music)

174



175

(track)

(Main

Voice) (Background Music)

(manifest function)

(latent function)

(Main Voice)

(Foreground Music)

(Background Music)



(Background Music)

track)

track)

(sound track)

?

(visual track)

176

(visual

(sound



(Sun & Lull,1986) il

?
1
(the story) “ "
?
(escape)
1
(Loudness)
(Dynamic Movement)
(Emotional Motivation) (Clarity and
Meaningfulness) ? (Style and Presentation)

(Harmony and Contrast)

1
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(Target Audience)

(Homogeneous)
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