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The purposes of this research are analyze the content of Thai
popular songs on air at three popular music radio stations between August-
October 1997. And to investigate the frequency of their popular music
exposure, perception of their utility and satisfaction, the relationship
among factors, namely utility perception and Thai popular music exposure and
satisfaction obtained, and perception of thai popular music utility and
satisfaction that secondary and university students in Bangkok obtained,
Questionnaires were used to collect data from 430 secondary and university
students in Bangkok. Frquency, percentage, mean and Pearson’s Product

Moment Correlation Coefficients were used to analyze data through SPSS/PC+

The results of research were as follows:

1. The content of all Thai popular songs were mainly concerning
love.

2. Perception of songs wutility was found to be correlated with
secondary and university students’ exposure from radio and television but
was not found to be <correlated with frequency of cassette tapes or C.D.
purchase.

3. Exposure to Thai popular songs from radio was found to be
correlated with secondary and wuniversity students’ satisfaction however
their satisfaction was not found to be correlated with exposure from
television and cassette tapes or C.D. puchase.

4. Secondary and university students’ perception of utility of Thai
popular songs was found to be correlated with their satisfaction with Thai

popular songs.
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