(Image)

_O')_()'I-b(A)I\.)._\

( ' 2534)
(Human Interest)

(Emotion)

(Timeliness)

(Proximity)

(Prominence)

(Conflict)



(Consequence)

(Suspense)

(Disaster And Progress)

(Sex)

( alness)

(2521) “ o



Julien Elfenbein (
5

, 2534)

(Interpretative)

10



(2534)°

2 ( 1 2528)



(Audience)

(Situation)

(Contingency)

2

(Active News)

(Fact)

(Thoughts)

12528)

12

(Interest)

(Ideas)



(eff

( Salancik )

(Passive News)

13



2534)

(Sources)

(Continuity)

(Surveillance)

(Curiousity)

(Creativity)

2534)

14



(Courage)

(Endurance)

(Integrity)

(Knowlegability)

(Cronysium)

(Bias)

(Ego)

(Narrowed Mindedness)

15



(Schement & Lievronw : 1987)

#m

. 1960

Muski 1972

16



Extroversion

17
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( 1 2537)

113 ” 113 n “Publlc
Relations”
2525

( Communication)



2535)

Harlow

(Harlow.,1970)

2500 :15)

f

2534)

19



oo

20

(image)

2538 ( 2531)

( )
(Writing)
(Editing)
(Placement)
(Promotion)
(Speaking)
(Production)
(Programming)
(Institution Advertising



( 1

iwiiunimuMi) in
( 2532 + 407-4080)
(Concern)
(PRGoal)
(Program)
(Timing and Responsibility)*
(Remark)
( 2518 : 10)

fiu

21



22

(Image)

(2529 : 2-3) (Perception)
J

(Sensation)
(Perception)

(Intensity) (size)
(contrast) (movement)
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Leon Festinger (1962) (The Cognitive Dissonance)

(2530 : 71-73)
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1
(Filter)

L (Motive)

2. (Past Experience)

3. (Frame Of Referee)

4

5.
(Individual Biology, Or Physical Ability) (Culture
Training) (Personal Psychology)
(Dyadic Communication) 6
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(Stereotype)
(Black Or Wite)
(Freezing)
(Image)
“Image” '
‘ " “Figure
of Speech’
“ Image”
Frank Jeffkins(1982:6)

Patricia M.Anderson and Leonaard G.Rubin (1986:53-54)

(2527:81)



(2537:77 79)

Dr.Claude Robinson Dr.Walter Barrlow

253779)

(2520 : 20)

(2526)
(Mental Picture)

(2527)
(Subjective - Knowledge)

(Objective Knowledge)

Daniel J.Boorstin ( 1973 )
(Pseudo-Events)

Boorstin

(Image)

26



21

L An Image Is Synthetic

2. An Image Is Believable

3. An Image Is Passive

4. An Image Is Vivid And Concrete

5. An Image Is Simplified

6. An Image Is Ambigious 2

Kenneth E.Boulding (1957)

(Subjective Knowlege) (Fact) (Value)
Boulding ( bjective Knowlege)
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(Subjective
Representation) (interpret sensation)
(Appearace) (Similality)
(Perception)
(Process of imagery)
(Attitudes)
(Predisposition)
(Orientation)
]
4
L (Perceptual Component)
(Cues)
2. (Cognitive Component)
3. (Affective Component)

4, (Conative Component)



G. Futh @eeo : 133-143)

(Cues)

Kenneth E Boulding (1961 : 7-9)

! (Figurative Thinking)

(interpret)

29



11

" (Facts)

(Social Status)
(Ralph Linton)

2525 :57)

30



12

(Biological Condition)
111
112
113
114
115
116
117

118

121

122

123

124

1

(Kinship Status)
(Sex Status)
(Age Status)
(RaceStatus)
(Rigional  Status)
(Class Status)
(Caste Status)

(Religion)

(Marital - Status)

(Political Status)

(Educatinal Status)

(Parental Status)

20

3l

(Achieved Status)
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1.25 (Occupational  Status)

(Social Roles)
(Roles) (Status) .
(Role Acquired By Status)

(Image)

(Gi'eber and Johnson ,1996)



( Frames Of Reference ) (

33



("Need To Know" )

34
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3.2

(2526)

35
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34

35

3.6

3.1

38

39

(25%0) :

0.025

36



(

, 2530 .

Aronoff

(2530)

)

( 1962)

Grraig Aronoff (Aronoff, 1975)

(File, 1978)
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(News
Requirements) " "(Deadline)
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