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This research concentrates on 1. study on correlation between
Communication  Arts students’ demographic variables and environmental
involvement. 2. Analysis of relations between levels of environmental
involvement  and perception towards the "Ecotourism" messages.  This
analysis was of a two shot descriptive study, ie, a survey research with
314 respondents, using questionnaires from which results were in percentage
ratios, means and Chi Square tests, as well as medians in determining
levels of environmental involvement segregated into high and low involvement
31 respondents were selected and analyzed by being split into 4 focus
group interview, each of which having 2 high and low involvement
containing 7-10 people. The presentation of data was carried out in the
form  of  comparative tables of each group’s similarity and
differentiability.

Research Results:

1. Sex, educational level and parents’ occupation as well as
family revenue BEAR NO correlation to environmental involvements, except
educational years, which was significant at the level of 0.01, though of
non-linear correlation,

2. Perception of both respondents indicates similarity of
understanding towards advertising objectives, and its meaning excluding
scale of pictures presented in the ads.
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