(Social Campaign)

(
2539)
“( 2536 :7)
?
?
(Awareness)
(Responsibility)
? (Information Campaign)

(Promotional message)



(Atkin ,1981 : 265)
? 7 (Hierachy of Communication Effects)

2530

2530-2535 ?

( 2539)

«

( 2536



() ,2540)

. .2519

?

“Sustainable Tourism” .'Green Tourism" " ?

‘ " (Ecotourism) ‘

? ( . 2536)

Lizabeth Boo (1991)



The Ecotourism Society (1991)

2539)
?
3
? =)
3
2
3
g
3
2538-2540
L
2



V- .5
-rm m r UtfiJ

Amazing Thailand



£
2539 - 2540
?
( ‘ ,2540)
“ " “No Problem”



(Emotional Appeal)

(To educate)
(To inform)

(To persuade)

(Mobilization)

( 2538 : 144)



?

(2539)

(New Media)

2540)

2538 - 146)



(Involvement

with the Environment)
? (Fishbein and Ajzen,1975 : 5)
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