(Experimental Research Method) (Laboratory Research)
(Factorial Design) 4 (
) X2 ( )
?
(Experimental Research) (Factor)
. A (Levels of Nudity)
4 (Levels of Variables)
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Suggestive
Partially-clad
Nude

. B: (Gender of Models) 2

(Level of Variables)
- (Male)
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. (Emotion)

. (Attitude toward the Ad)
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3
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4
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na

Nude 2

31

) X2 (

B:

(Gender of Models)

2

2

160
( 3.1
4 (
)
A
(Levels of Nudity)
Demure Suggestive Partially- Nude
clad
1 2 3 4
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Demure
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20-45
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(Print Ad) 16
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2
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- Strategic Planning Director

(
( )
3 3
1,2 3 1
- 4
3.
1 2
- 1 3
2 2
3 1
- 1 2
3 1-3
2 4 1
(Intercoder Reliability) 1
3
0.70

Hosti (1969 .cited in Wimmer& Dominick, 1994)
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(Lay Out) (Copy)

«

1

Advertising Book . . 2000
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5. 16 (CD-R)

2 (Emotion)

(Attitude toward the Ad)

(Emotion) SAM
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(Emotion) 2

(Bipolar Adjective)

2
1 (Pleasure) /
/ 1 / , /
2 (Arousal) / , / :
/ , /
(Attitude toward the Ad)
- /
- /
- /
- /
2
Sementic Differential Scale 7
1-7 7 1
7 6 5 4 3 2 1
Simpson Horton (1996) Holbrook Batra (1987)
3 (Emotion)
SAM Morris (1995)
3 (Pleasure) (Arousal)

(Dominance) 9



(Reliability)

1) : (Validity)

2) . (Reliability)

(Internal Consistency)

(Cronbach) (Alpha)

oc = 0.89

(Arousal) ct= 0.97

toward the Ad) a= 0.95

a =094

cc= 0.96

(Dominance) Ot=0.73
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(Validity)
[
(Content Validity)
(Pre-test)
16
(Alpha)

0.70
(Emotion) A =0.94

(Pleasure)

(Attitude

SAM a =0.96

(Pleasure)

(Arousal)
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1
20
2
3 1
2
3
4
LCD 15
1 30
2
3 SAM
1 5 2
30 2
3
SAM 2 5
5
(Editing)
SPSS (Statistical Packages for the Social Sciences)
(Measurement of Effects)
( ) t-test
One-way Analysis of Variance (ANOVA) Multiple-way Analysis of Variance
(MANOVA) (Main Effect) (Interaction
Effect) 0.05

95%
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