£/ N
(Sex)
(Degree)
(Experimental Research) (Factorial Design)

4 (Levels of Nudity) X2 (Gender of Model)
(Laboratory Research)
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160
82 ( 51) 78 ( 49)
20- 25 ( 41) 26-30 ( 25)
( 83) ( 38)
( 48)
( 49)
(Main Effect) (Interaction Effect)
(1) (Levels of Nudity) 2
(Gender of Model) (Emotion)
(Attitude toward the Ad)
(Emotion) Mehrabian Russell (1974, cited in
Holbrook & O’Shaughnessy, 1989) 3 PAD
Paradigm (Pleasure) (Arousal)
(Dominance)
(Verbal Measurement) (Nonverbal
Measurement) SAM (The Self-Assesement Manikin)
(Attitude toward the Ad)
(The Unidimensionalist View of Attitude)
(Affect)
(Cognition) (Belief)
(Antecedents) (Intention to buy)

(Conation) (Lutz,1991)



(Assael, 1998; Holbrook & Batra, 1987)

(Assael, 1998 ; Mackenzie, Lutz & Belch, 1986)

(Main Effect) 0.05
SAM
1

(Main Effect)

(Main Effect) 0.05
3
1 Demure
(4.69) 2 Partially-clad (4.17) 3

Suggestive (4.02) 4 Nude (3.73)

(Demure)

Demure (432)
Partially-clad (406) Nude (370)

Suggestive (3.10)

Demure (5.06) Suggestive (494)

Partially-clad (4.28) Nude (3.77)

Demure

82



Simpson (1996)
1 (Male Nudity)
(Main Effect) 0.05
Holbrook Batra (1987) (Ad Content)

(Emotional Response)

(Attitude toward the Ad)

(Levels of Nudity)

Ad Content Emoticnal Attitude toward

- Levels of Nudity Response the Ad

Holbrook O’Shaughnessy

(1989)
(Cognitive Components) (Value) (Evaluation)
(Physiological Changes) (Feeling)
(Desire) (Expressive Behavior)
0.05

(Value)

83



(Degree)

(Main Effect)

0.05

Ad Content
- Gender of Model

(Culture Differences)

(De Mooij & Keejan, 1991 cited in Mueller,1999)

,2336 ,2541)

(Main Effect)

(Ad Content)

Emotional Attitude toward
Response the Ad

3.73
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4.70

3.19
451
0.05
4.70
4.33
1
Peterson Kerin (1977)
(Sex Appeal)
(Demure)
(Nude)
Simpson (1996)
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(Assael,1998) (Personal Experience)

(External Influences)

(Culture)
(Interaction Effect)

(Interaction Effect)

0.05

5 6
(4.70)
(3.73)
1 Suggestive

(5.15) 2 Partially-clad (4.80) 3

Demure (4.63) Nude (4.24)

Suggestive

Partially-clad (4.11) Demure (3.99)

Nude (3.77) Suggestive (3.06)

Partially-clad
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(4.51)
(3.80)
Demure (4.31) 2
Partially-clad (406) 3 Nude (3.70)
4 Suggestive (310)
(Demure)
Suggestive
Demure (506)
Suggestive (494) Partially-clad (428)
Nude (377)
Demure
(Nonverbal Message)
Suggestive
Partially-clad
(Levels of.Nudity)

(Gender of Model)



(Experimental Research Method)

(Degree)

(Self-report)

(Attitude toward the Brand)

(Attitude toward the Advertiser)
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di

(Degree)
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