FwraNnsaluniingas
CHuLALONGKORN UNIVERSITY

2539
ISBN 974-636-781-1



AN EVALUATIVE RESEARCH OF FEAR APPEAL Portrayal in
THE TELEVISION “MEDIUM™ ON THE PREVENTION 5F
AUTOMOBILE ACCIDENT IN BANGKOK METROPOLIS

Mr. Thanawat Suwancharas

A Thesis Submitted in Partial Fulfillment of the Requirements
for the Degree of Master of Arts in Mass Communication
Department of Mass Communication

Graduate School
Chulalongkorn University
Academic Year 1996
ISBN 974-636-781-1



ANUATUNAINIAE

- )



(AN

EVALUATIVE RESEARCH OF FEAR APPEAL PORTRAYAL IN THE TELEVISION

“mEDIUM’o N

the prevention of automobile accident in BANGKOK

METROPOLIS)

109 . ISBN 974-636-781-1

@)
2)

18-25 48

l (1} .

2I 1} n”

N * ! 1

....................................... io-Jow - .. E 1
M DLLR i At 01

2539,



Yt l

#4 €851265 :MAJOR MASS COMMUNICATION
KEY WORD:

J FEAR APPEAL/AUTOMOBILE ACCIDENT PREVENTION/

EXPERIMENTAL STUDY
jTHANAWAT SUWANCHARAS AN EVALUATIVE RESEARCH OF FEAR APPEAL
| PORTRAYAL IN THE TELEVISION “medium” on the PREVENTION OF AUTOMOBILE
j ACCIDENT IN BANGKOK METROPOLIS) THESIS ADVISOR :ASSOC. PROF. NANTAWAN
| SUSHATO, Ph.D. 103 pp. 1SBN 974-636-781-1

i The purposes of this research were twofold:(l) to study the relationship between socio-
economic status and psychological factors on learning levels of the television message regarding a
preventil)n of automobile accident;(2) to evaluate the effectiveness of “fear dppeal’ as portrayed in the
mediumj being produced for this study. An experiment of 43 selected car owners of 18-25 age groups
Wes coniiucted within a conceptual framework of the learning-effect hierarchy.

j Findings showed that only some socio-economic and psychological factors were significantly
correlatqd with the level of knowledge from the medium as follows:

i L The variable of attitude toward safety driving as measured right after their
exposurjf to the message was positively related to “conformity to the traffic rules,” but had
negativ® relationship with level of education” and “locus of control. "

j2. The level of intention to drive safely after the message learning was found to
be positively correlated to family experience in traffic accident” 1 “the level of posttest
knowlejge as well as their attitude toward safety driving”.

{Most importantly, fear appeal was tested a an effective treatment in changing
people A knowledge, attitude, and intention for safety driving. Nevertheless, a national campaign
for thej prevention of automobile accident must require a well adjustment of the message to
be capible of persuading a large target audience.
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