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° Denny G. Rutherford, Hotel Management and Operations ( New York : Van Nostrand Reinhold, 1990c), p.15.

ACCOUNTING

RESERVATIONS

SECURITY

RESTAURANTS

GENERAL MANAGER

EXECUTIVE
ASSISTANT MANAGER

MARKETING &
SALES

CONVENTION
SERVICES

UNIFORMED
SERVICE

BAR

ENGINEERING

TELEPHONE

BANQUET &
CATERING

PURCHASING

FOOD &
BEVERAGE

ROOM SERVICE



GENERAL MANAGER

ASSISTANT GENERAL MANAGER
DIRECTOR OF MARKETING AND SALES
SALES MANAGER PUBLIC RELATIONS ADVERTISING CONVENTION SERVICES
MANAGER MANAGER MANAGER
SALES CLERICAL STAFF CLERICAL STAFF CONVENTION
REPRESENTATIVE COORDINATOR
CLERICAL STAFF CLERICAL STAFF

Christopher WL Hart and David ATroy, Strategic Hotel/Motel Marketing (Michigan : Eclicational Institute of the American Hotel&Motel Association, 1991c, P10
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